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Ranking Areas - Std. Geo. | Customers

Customer: Headwaters Q3 2019 Postal Codes: Record Count

Name

L9Z (Wasaga Beach, ON)
M1C (Scarborough, ON)
M1E (Scarborough, ON)
M1K (Scarborough, ON)
ML1S (Scarborough, ON)

M2L (Willowdale, ON)
M2M (Willowdale, ON)
M3C (Toronto, ON)
M3M (York, ON)

M4B (Toronto, ON)
MA4G (Toronto, ON)
M4K (Toronto, ON)
M4Y (Toronto, ON)
M5J (Toronto, ON)
M5R (Toronto, ON)
M6A (Toronto, ON)
M6N (Toronto, ON)
M8Z (Etobicoke, ON)
M9M (North York, ON)
M9P (York, ON)

M9R (York, ON)

NOH (Wiarton, ON)
NOM (Clinton, ON)
N1C (Guelph, ON)
N2A (Kitchener, ON)
N2B (Kitchener, ON)
N2E (Kitchener, ON)
N2G (Kitchener, ON)
N2K (Kitchener, ON)
N2L (Kitchener, ON)
N3S (Brantford, ON)

N4K (Owen Sound, ON)

N5W (London, ON)
N6C (London, ON)
N6G (London, ON)
N6J (London, ON)
N6K (London, ON)
N9A (Windsor, ON)

N9V (Amherstburg, ON)
P9A (Fort Frances, ON)

T1J (Lethbridge, AB)
T5T (Edmonton, AB)
V8L (Sidney, BC)
V8W (Victoria, BC)

Code

L9Z

Mi1C
M1E
M1K
M1S
M2L
M2M
M3C
M3M
M4B
M4G
M4K
M4y
M5J

M5R
M6A
M6N
M8Z
MOM
M9P
M9OR
NOH
NOM
N1C
N2A
N2B
N2E
N2G
N2K
N2L

N3S
N4K

NSW

N6C
N6G
N6J

N6K
N9A
NV
POA

T1J
T5T
V8L
V8w

Count

0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
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% Base Count

10,090
11,957
18,764
18,651
14,293
4,526
13,577
17,055
9,360
7,787
7,917
15,305
27,560
11,534
17,114
8,316
17,428
8,158
7,859
8,355
13,557
21,475
27,151
1,276
11,705
7,538
14,689
6,851
10,068
13,677
11,984
12,659
11,933
16,077
16,121
14,416
13,018
13,036
7,956
3,760
9,332
28,035
10,659
3,192

Base %

0.07
0.08
0.13
0.13
0.10
0.03
0.09
0.11
0.06
0.05
0.05
0.10
0.18
0.08
0.12
0.06
0.12
0.06
0.05
0.06
0.09
0.14
0.18
0.01
0.08
0.05
0.10
0.05
0.07
0.09
0.08
0.09
0.08
0.11
0.11
0.10
0.09
0.09
0.05
0.03
0.06
0.19
0.07
0.02

% Pen

0.01
0.01
0.01
0.01
0.01
0.02
0.01
0.01
0.01
0.01
0.01
0.01
0.00
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.00
0.00
0.08
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.01
0.03
0.01
0.00
0.01
0.03

Index

158
133
85
85
111
351
117
93
170
204
201
104
58
138
93
191
91
195
202
190
117
74
=

1,246

136
211
108
232
158
116
133
126
133

99

99
110
122
122
200
423
170

57
149
498

25
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