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industry gets in your blood and is hard to shake.
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symposium, especially the networking breaks,

demonstrated our... Read more. INDUSTRY NEWS » P10



https://centralcounties.ca/
https://centralcounties.ca/ed-corner/e-d-corner-march-2026/
https://trca.ca/maple-syrup-festival-at-kortright/

MARCH 2026

MEMBER NEED
TO KNOW...

2026 Tourism Symposium Survey & Resources

Thank you to everyone who joined us for our sold-out

2026 Tourism Symposium: Local to Limitless earlier this
month at the Royal Ashburn Golf Club, presented by
Durham Tourism and Whitby Tourism. It was a fantastic day
of connection, collaboration, and learning, with valuable
insights shared across topics like authentic engagement,
partnership marketing, geofencing, culinary tourism, and
more. Session materials are now available online. Access
the resources here. And if you haven’t already, we'd
appreciate your feedback through our post-event survey.

2026/27 Partnership Program Info Session

Join us on Thursday, March 26 for a virtual info session
on the_ 2026/27 Partnership Program for an overview of the
program’s four funding streams: CCT Partnered Projects,
Destination Development Projects, High Impact Festivals &
Events, and Tourism Marketing Support, along with
eligibility criteria, timelines, and tips to help you prepare a
strong application. Whether you're applying for the first
time or returning with a new project, this is a great
opportunity to learn more and ask questions ahead of the
April 30 intake deadline. Advance registration is required.
You can also view the full list of 2025/26 Partnership
recipients to see the organizations supported this year.

Join our Board of Directors!

We are seeking passionate industry professionals to join
our Board of Directors, with two positions available
beginning June 17, 2026: one Director-at-Large (3-year
term) and one Durham representative (1-year term).
Board members play an active role in guiding the
organization, participating in regular meetings, strategic
planning, and key events throughout the year (i.e.
annual AGM and Tourism Symposium). This is a
voluntary opportunity to help shape the future of
tourism across the region. Applications are due by

April 24, 2026. Learn more here and apply.
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https://www.surveymonkey.com/r/6CVDB7F
https://centralcounties.ca/featured-events/lunch-learn-2026-27-partnership-program/
https://centralcounties.ca/featured-events/lunch-learn-2026-27-partnership-program/
https://centralcounties.ca/opportunities/2026-2027-partnership-program/
https://events.teams.microsoft.com/event/9aebcaad-7036-4931-a038-c20d75b344c7@4ca44031-035d-4f09-babe-7227bf2313a7
https://centralcounties.ca/cct-invests-379k-to-support-87-tourism-organizations-through-the-2025-2026-partnership-program/
https://centralcounties.ca/cct-invests-379k-to-support-87-tourism-organizations-through-the-2025-2026-partnership-program/
https://centralcounties.ca/2026-tourism-symposium-agenda/
https://royalashburngolfclub.com/
https://www.durham.ca/en/tourism/index.aspx
https://www.whitby.ca/explore-and-enjoy/whitby-tourism/
https://centralcounties.ca/about/presentations/
https://www.surveymonkey.com/r/6CVDB7F
https://centralcounties.ca/wp-content/uploads/2026-Board-Application_FINAL.pdf
https://centralcounties.ca/about/board/
https://centralcounties.ca/wp-content/uploads/2026-Board-Application_FINAL.pdf
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Bring Your Stories to Life with AVTR'

In our never-ending quest to grow our

organization to better serve you, our businesses

and stakeholders, we at Central Counties

Tourism have officially launched our AVTR*

platform. Over the past year, we have been hard

at work creating this exciting new resource

because we think it is exactly what our

stakeholders need to take their businesses to

the next level when it comes to delivering a

visitor-focused tourism product. Your unique

offerings deserve a unique experience, and we know how hard you work to stand out

amongst your competitors, and bring visitors to your location. We have worked just as
hard to develop this platform. Let us help you engage new audiences, and strengthen
your relationship with your existing ones, through the AVTR" program.

What exactly is AVTR', you might ask? Read on to learn more in our Bring_Your Stories
to Life with CCT’s AVTR1 Experience blog article, or connect with Chuck to explore
how AVTR' can elevate your visitor experience.

Scugog Tourism Networking Event
Join us on Thursday, May 7, 2026 from 4pm to 6pm
for our next networking event at the Great Blue Heron
Casino & Hotel in Port Perry. Hosted in partnership
with Durham Tourism and Scugog_Tourism, this event
will celebrate the launch of the new Scugog Visitor
Growth Plan (also highlighted in the In The Spotlight
section below!) and bring together local tourism
partners for an afternoon of connection and
collaboration. RSVP to Lisa, our Durham Region
Industry Relations Manager, at ljohn-
mackenzie@centralcounties.ca by April 30 to attend.



https://centralcounties.ca/avtr1/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/bring-your-stories-to-life-with-ccts-avtr1-experience/
https://centralcounties.ca/bring-your-stories-to-life-with-ccts-avtr1-experience/
mailto:cthibeault@centralcounties.ca
https://greatcanadian.com/destinations/ontario/great-blue-heron/
https://greatcanadian.com/destinations/ontario/great-blue-heron/
https://www.durham.ca/en/tourism/index.aspx
https://www.scugogtourism.ca/
mailto:ljohn-mackenzie@centralcounties.ca
mailto:ljohn-mackenzie@centralcounties.ca
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IN THE
SPOTLIGHT

GOOD NEWS, ACCOLADES & COLLABORATION

2026 Festivals and Events Ontario Awards
We're proud to celebrate the many festivals,
events, and industry leaders from across York,
Durham, and Headwaters recognized by the 2026
Festivals & Events Ontario Awards last month.
From Top 100 Festivals & Events to Achievement
Awards, Municipality of the Year, and Hall of Fame
honours, our region continues to shine as a
vibrant destination for unforgettable experiences.
Congratulations to all of this year’s recipients!
Read on to see the full list of local recipients.

SOURCE: Festival and Events Ontario,
Photo Credit: Taylor Jones

Scugog Council Approves Visitor Growth Plan

The Township of Scugog has officially approved the 2026
Scugog_Tourism Visitor Growth Plan, a strategic roadmap to
guide sustainable tourism development and support long-
term economic growth. Developed in consultation with a
local cross-sector steering committee and facilitated by
Central Counties Tourism, the plan is built around five
strategic pillars (embrace, manage, connect, entice, and
champion) to help enhance the visitor experience, support
economic development, and maximize community benefits.
Read more about the plan and its impact here.

SOURCE: Township of Scugog

Stakeholder Spotlight: Clearwater Farm
We are excited to showcase Clearwater Farm in Georgina
as one of the first businesses using our new AVTR?!
platform! This innovative augmented reality tool allowed
Clearwater to connect with visitors in a whole new way,
through Farmer Simcoe, a custom avatar that guided
Community Supported Agriculture (CSA) customers last
fall on an immersive, educational journey. From weekly
CSA basket updates to interactive storytelling, AVTR'
helped Clearwater engage audiences, tell their story, and
bring the farm experience to life, with future opportunities
to expand into broader on-site experiences across the farm.
Read the full story in our latest Stakeholder Spotlight:
AVTRYin Action at Clearwater Farm in Georgina.



https://centralcounties.ca/2026-feo-award-winners-rto6/
https://centralcounties.ca/2026-feo-award-winners-rto6/
https://centralcounties.ca/2026-feo-award-winners-rto6/
https://centralcounties.ca/2026-feo-award-winners-rto6/
https://centralcounties.ca/avtr1-in-action-at-clearwater-farm-in-georgina/
https://pub-scugog.escribemeetings.com/FileStream.ashx?DocumentId=21097#page=59
https://members.festivalsandeventsontario.com/sustain-conference/feo-awards
https://members.festivalsandeventsontario.com/sustain-conference/feo-awards
https://festivalsandeventsontario.com/top-100-festivals-events
https://www.festivalsandeventsontario.com/advertisements/665-feo-2026-award-winners-and-top-100
https://www.festivalsandeventsontario.com/advertisements/665-feo-2026-award-winners-and-top-100
https://www.festivalsandeventsontario.com/advertisements/665-feo-2026-award-winners-and-top-100
https://festivalsandeventsontario.com/?view=article&id=176&catid=10
https://centralcounties.ca/2026-feo-award-winners-rto6/
https://www.scugogtourism.ca/
https://pub-scugog.escribemeetings.com/FileStream.ashx?DocumentId=21097#page=59
https://pub-scugog.escribemeetings.com/FileStream.ashx?DocumentId=21097#page=59
https://www.scugog.ca/news/posts/scugog-council-approves-tourism-growth-plan/
https://www.facebook.com/share/p/1Dfxn2hEFu/
https://clearwaterfarm.ca/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/avtr1-in-action-at-clearwater-farm-in-georgina/
https://centralcounties.ca/avtr1-in-action-at-clearwater-farm-in-georgina/
https://centralcounties.ca/avtr1-in-action-at-clearwater-farm-in-georgina/
https://centralcounties.ca/avtr1-in-action-at-clearwater-farm-in-georgina/
https://www.facebook.com/media/set/?set=a.1550392773560594&type=3
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NEW: Whitby Brewery Passport launched

Whitby Tourism has launched a new Whitby Brewery
Passport inviting visitors to explore the town’s craft beer
scene one sip at a time. This self-guided experience takes
participants through all five of Whitby’s local breweries to
dine in, enjoy a featured menu item, and collect stamps
along the way for a chance to win a prize pack. Running
through March 2, 2027, it's the perfect way to support local,
discover unique flavours, and raise a glass to Whitby’s craft
beer scene. Learn more.

SOURCE: Town of Whitby

Town of Georgina a Top Marathon Destination in Canada
The Town of Georgina has earned top spot on Get Out
There Magazine's list of Best Marathons in Canada

Outside Big_Cities and Worth the Drive, with the Georgina
Marathon ranked #1. Set along the scenic south shore of
Lake Simcoe, this Boston-qualifier race is recognized for

its flat, fast course and welcoming, low-stress atmosphere.
Since launching in 2021, the event has grown from 600 to
more than 2,000 participants, with the majority travelling
from outside the community. Driving visitation and
supporting local businesses, it's a standout example of
SOURCE: Town of Georgina how events continue to fuel tourism across the region!

Uxbridge Recognized as an Age-Friendly Community

The Township of Uxbridge has been officially recognized by
the Province as an Age-Friendly Community, an achievement
earned by only 15% of municipalities in Ontario. Known as the
Trail Capital of Canada, Uxbridge continues to enhance its
appeal as a welcoming destination by prioritizing accessibility,
inclusivity, and active living. This designation not only
benefits residents but also strengthens the visitor experience,
ensuring travellers of all ages and abilities can comfortably
explore and enjoy all the community has to offer. Learn more.

SOURCE: Township of Uxbridge



https://www.whitby.ca/explore-and-enjoy/whitby-tourism/
https://www.whitby.ca/BrewPass
https://www.whitby.ca/BrewPass
https://www.whitby.ca/explore-and-enjoy/whitby-tourism/food-and-drink/breweries/
https://www.whitby.ca/BrewPass
https://www.uxbridge.ca/living-here/age-friendly-uxbridge
https://www.whitby.ca/BrewPass
https://www.exploregeorgina.ca/
https://getouttheremag.com/
https://getouttheremag.com/
https://getouttheremag.com/the-best-marathons-in-canada-outside-big-cities-and-worth-the-drive/
https://getouttheremag.com/the-best-marathons-in-canada-outside-big-cities-and-worth-the-drive/
https://raceroster.com/events/2026/111655/georgina-marathon-and-half-marathon
https://raceroster.com/events/2026/111655/georgina-marathon-and-half-marathon
https://discoveruxbridge.ca/
https://www.ontario.ca/page/creating-more-inclusive-ontario-age-friendly-community-planning-guide-municipalities-and-community
https://www.uxbridge.ca/living-here/age-friendly-uxbridge
https://www.facebook.com/share/p/1DAohX2w4q/?mibextid=wwXIfr
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MARKETING AND MORE

Submit Your Spring Content!

Our York Durham Headwaters Spring marketing
campaign launches next month, showcasing seasonal
experiences from outdoor adventures and agritourism to
trails, events, culinary stops, and more. Our team is hard
at work pulling this content together and looking for
places, experiences, or events that bring spring to life
and inspire visitors to explore. If you'd like to be
considered for inclusion, connect with your region’s
Industry Relations Manager by March 31. Don’t forget to
also upload your events to our YDH Events calendar.
Login or create an account to get started.

Culinary Tourism Alliance Campaigns + Content
Looking to elevate your culinary offerings? In
partnership with Destination Ontario, the Culinary
Tourism Alliance’s Do Something_Delicious campaign
is back for 2026-2027, offering opportunities to
showcase your experiences through paid media,
editorial features, social promotion, and more.
Seasonal campaign flights will run across Spring, Fall,
Holiday, and Winter, with limited spots available.
Members can also submit content year-round through
the Culinary Tourism Alliance’s content intake form to
be considered for features, including events, blogs,
photos, videos, and social campaigns. Not yet a
member? Learn more about how to get involved and
take advantage of these opportunities here.



https://yorkdurhamheadwaters.ca/
https://yorkdurhamheadwaters.ca/
https://yorkdurhamheadwaters.ca/events/
https://yorkdurhamheadwaters.ca/
https://centralcounties.ca/about/staff-profiles/
https://yorkdurhamheadwaters.ca/events/
https://centralcounties.ca/login/
https://www.instagram.com/visitydh/
https://www.instagram.com/centralcountiestourism/
https://www.culinarytourismalliance.com/
https://www.destinationontario.com/en-ca
https://www.culinarytourismalliance.com/
https://www.culinarytourismalliance.com/
https://www.culinarytourismalliance.com/do-something-delicious
https://docs.google.com/forms/d/e/1FAIpQLSch3wj48qPfuA2A2CTCpfETafcGZ4qwyWENn8JSRDrDe8z80g/viewform
https://www.culinarytourismalliance.com/membership
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RESEARCH

OVERNIGHT VISITATION INTO YDH

Our latest Visitor Research Program (Municipal Overnight Visitation Analysis) insights
highlight strong growth in overnight visitation across the region in 2025, with
increases in both total trips and nights. However, a key shift is emerging: visitors are
travelling more frequently but

staying for shorter periods. This

evolving behaviour presents both

challenges and opportunities for

tourism operators looking to

maximize length of stay and

visitor spend. Read our latest

research blog article: 'Where Are

Qur Overnight Visitors Coming_From & Where Should You Market To?' to explore key
trends, market performance, and strategic recommendations.

VISITOR SPENDING IN YDH

Visitor spending across

York, Durham, and

Headwaters reached $3.7

billion in 2025, marking a

6.6% increase year-over-

year. While Ontario remains

the largest contributor,

strong growth from other

Canadian markets and overseas visitors is helping drive overall gains. Spending
patterns also reveal a clear shift toward experiences, with food and beverage leading
and recreation and entertainment seeing the fastest growth. Read our Visitor Spending
in YDH article for more detailed insights and strategies to help your business capture
more visitor dollars.



https://centralcounties.ca/visitor-spending-in-york-durham-and-headwaters/
https://centralcounties.ca/visitor-spending-in-york-durham-and-headwaters/
https://centralcounties.ca/research/municipal-overnight-visitation-analysis/
https://centralcounties.ca/where-are-our-overnight-visitors-coming-from-where-should-you-market-to/
https://centralcounties.ca/where-are-our-overnight-visitors-coming-from-where-should-you-market-to/
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The York Region Tourism Fund

Applications for the 2026 York Region Tourism Fund are now open! Established in
2022, this funding supports tourism stakeholders across York Region, with the goal of
encouraging visitation and participation at local events, and fostering strong
partnerships amongst York Region tourism stakeholders. A maximum of $5,000 per
project, is available to support community-based tourism events delivered during the
period of March to December 31, 2026. This is a limited opportunity and will close
once all funding has been allocated. Learn more and apply.

Host in Whitby Grant Program

The Host in Whitby Grant Program offers up to $5,000 in financial assistance to
owner/operators, private event organizers, and not-for-profit organizations hosting
events that attract visitors and showcase Whitby as a vibrant destination. Designed to
support both existing and new tourism-focused events, the program helps boost the
local economy, foster inclusivity, and strengthen community connections. The next
application deadline is April 1, 2026. Find out more.

Skills That Travel Workforce Development

Skills That Travel, an online resource hub from the Tourism Industry Association of
Ontario, was created to support tourism career development through accessible,
industry-relevant learning opportunities. While the initial training phase has wrapped,
the platform will expand on April 1 to include additional training programs from
industry partners and members. If your organization offers training that could support
the tourism workforce, this is an opportunity to get involved and showcase your
programs. For more information or to have your training program listed, contact Kim at
skillsthattravel@tiaontario.ca.



https://www.skillsthattravel.ca/skills-that-travel
https://www.tiaontario.ca/
https://www.tiaontario.ca/
mailto:skillsthattravel@tiaontario.ca
https://www.facebook.com/share/p/1872EasESz/
https://yorklink.ca/york-region-tourism-fund/
https://yorklink.ca/york-region-tourism-fund/
https://www.whitby.ca/wtdc#HostinWhitbyGrantProgramApplicationandFinalReport
https://www.whitby.ca/media/vywciqxu/host-in-whitby-grant-program-overview.pdf
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LEARNING & EVENTS

2026 Destination Bike: Welcoming Cyclists Webinars

Join Ontario By Bike and Durham Region on April 8, 2026 for a free Welcoming
Cyclists webinar and learn how to tap into Ontario’s growing cycle tourism market,
valued at $532M in 2023. Ideal for tourism operators, this session will share local
cycling updates, highlight regional routes, and provide practical tips to help you
attract and better serve cycling visitors. Whether you're already part of the Ontario By
Bike program or interested in becoming bicycle-friendly certified, this is a great
opportunity to build your knowledge and stay up to date on this growing market.
Advanced registration required.

Film Durham’s Locations Seminar

Curious if your property could be the next film or TV location? Join Film Durham on
April 14, 2026 for a free afternoon seminar at Parkwood Estate National Historic Site.
Learn how to market your space, prepare for productions, and understand what to
expect when hosting cast and crew. With insights from industry professionals, this
session is a great introduction to the opportunities, and considerations, of becoming a
film-friendly location. Space is limited. Register now to attend.

Tri-Township Networking Extravaganza

Connect with business and community leaders from across North Durham and beyond
at the first ever Tri-Township Networking _Extravaganza on June 3, 2026 at Mill Run
Golf Course, in Uxbridge. This free event offers valuable opportunities to build new
partnerships, showcase your business, and strengthen regional connections, with
networking, refreshments, prizes, and opening remarks from our very own Chuck
Thibeault, highlighting the importance of collaboration in growing our local economy.
Register today.



https://www.durham.ca/en/economic-development/industries/filming-in-durham.aspx
https://www.parkwoodestate.com/
https://www.ontariocreates.ca/filmcommission/locations
https://www.eventbrite.ca/e/film-durham-your-locations-their-next-film-tickets-1984054486378?aff=ebdsoporgprofile
https://www.ontariobybike.ca/
https://www.durham.ca/en/tourism/index.aspx
https://destinationbikedurhamregion2026.eventbrite.ca/
https://destinationbikedurhamregion2026.eventbrite.ca/
https://destinationbikedurhamregion2026.eventbrite.ca/
https://business.northdurhamchamber.ca/events/Details/2026-tri-township-networking-extravaganza-1636061?sourceTypeId=Hub
https://www.golfmillrun.com/
https://www.golfmillrun.com/
https://business.northdurhamchamber.ca/events/Details/2026-tri-township-networking-extravaganza-1636061?sourceTypeId=Hub
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INDUSTRY NEWS

Ontario Permitting “Bring-Your-Own” Alcohol at Outdoor Public Events

The Province of Ontario recently announced that it is expanding “bring-your-own”
alcohol permits to include a wider range of outdoor community and cultural events,
such as festivals, farmers’ markets, and outdoor screenings. Starting April 30, 2026,
organizers in participating municipalities can apply for permits allowing attendees to
bring their own alcohol within designated areas. The change is intended to reduce
costs for organizers, enhance visitor experiences, and support local tourism and
economic activity, while maintaining safety and regulatory oversight. Learn more.

TIAO Seeks Feedback on “BYOB” Policy Impacts

Following the Province’s announcement on expanded “bring-your-own” alcohol
permissions at outdoor events, the Tourism Industry Association of Ontario is
gathering feedback to better understand the potential impacts on tourism operators,
festivals, and licensed establishments. If you have questions or concerns about how
this change may affect your business or event, you're encouraged to share your input
to help inform ongoing discussions with the Province. To provide feedback, contact
info@tiaontario.ca.

Ontario Taking Next Steps to Improve Conservation Authorities

The Province of Ontario has announced plans to consolidate the current 36
conservation authorities into nine regional bodies, aiming to improve consistency,
reduce administrative duplication, and strengthen watershed management across the
province. The proposed changes are intended to streamline processes, support
housing and infrastructure development, and enhance protection from natural
hazards, while maintaining core conservation services. If approved, the transition
would be led by the Ontario Provincial Conservation Agency, with implementation
targeted for early 2027. Read the full media release here.

Connect with us on social!
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https://news.ontario.ca/en/release/1007175/ontario-permitting-bring-your-own-alcoholic-beverages-at-outdoor-public-events
https://www.linkedin.com/company/central-counties-tourism/
https://www.facebook.com/centralcountiestourism
https://www.instagram.com/centralcountiestourism/
https://www.ontario.ca/page/ontario-provincial-conservation-agency
https://news.ontario.ca/en/release/1007134/ontario-taking-next-steps-to-improve-conservation-authorities
https://www.tiaontario.ca/
mailto:info@tiaontario.ca
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	We’re proud to celebrate the many festivals, events, and industry leaders from across York, Durham, and Headwaters recognized by the 2026 Festivals & Events Ontario Awards last month. From Top 100 Festivals & Events to Achievement Awards, Municipality of the Year, and Hall of Fame honours, our region continues to shine as a vibrant destination for unforgettable experiences. Congratulations to all of this year’s recipients! Read on to see the full list of local recipients.

	Scugog Council Approves Visitor Growth Plan
	The Township of Scugog has officially approved the 2026 Scugog Tourism Visitor Growth Plan, a strategic roadmap to guide sustainable tourism development and support long-term economic growth. Developed in consultation with a local cross-sector steering committee and facilitated by Central Counties Tourism, the plan is built around five strategic pillars (embrace, manage, connect, entice, and champion) to help enhance the visitor experience, support economic development, and maximize community benefits. Read more about the plan and its impact here.

	Stakeholder Spotlight: Clearwater Farm
	We are excited to showcase Clearwater Farm in Georgina as one of the first businesses using our new AVTR1 platform! This innovative augmented reality tool allowed Clearwater to connect with visitors in a whole new way, through Farmer Simcoe, a custom avatar that guided Community Supported Agriculture (CSA) customers last  fall on an immersive, educational journey. From weekly CSA basket updates to interactive storytelling, AVTR1 helped Clearwater engage audiences, tell their story, and bring the farm experience to life, with future opportunities to expand into broader on-site experiences across the farm. Read the full story in our latest Stakeholder Spotlight: AVTR1 in Action at Clearwater Farm in Georgina.
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	MORE

	IN THE SPOTLIGHT
	GOOD NEWS, ACCOLADES & COLLABORATION
	NEW: Whitby Brewery Passport launched
	Whitby Tourism has launched a new Whitby Brewery Passport inviting visitors to explore the town’s craft beer scene one sip at a time. This self-guided experience takes participants through all five of Whitby’s local breweries to dine in, enjoy a featured menu item, and collect stamps along the way for a chance to win a prize pack. Running through March 2, 2027, it’s the perfect way to support local, discover unique flavours, and raise a glass to Whitby’s craft beer scene. Learn more.

	Town of Georgina a Top Marathon Destination in Canada
	The Town of Georgina has earned top spot on Get Out There Magazine’s list of Best Marathons in Canada Outside Big Cities and Worth the Drive, with the Georgina Marathon ranked #1. Set along the scenic south shore of Lake Simcoe, this Boston-qualifier race is recognized for its flat, fast course and welcoming, low-stress atmosphere. Since launching in 2021, the event has grown from 600 to more than 2,000 participants, with the majority travelling from outside the community. Driving visitation and supporting local businesses, it’s a standout example of how events continue to fuel tourism across the region!

	Uxbridge Recognized as an Age-Friendly Community
	The Township of Uxbridge has been officially recognized by the Province as an Age-Friendly Community, an achievement earned by only 15% of municipalities in Ontario. Known as the Trail Capital of Canada, Uxbridge continues to enhance its appeal as a welcoming destination by prioritizing accessibility, inclusivity, and active living. This designation not only benefits residents but also strengthens the visitor experience, ensuring travellers of all ages and abilities can comfortably explore and enjoy all the community has to offer. Learn more.



	MARKETING AND MORE
	Submit Your Spring Content!
	Our York Durham Headwaters Spring marketing campaign launches next month, showcasing seasonal experiences from outdoor adventures and agritourism to trails, events, culinary stops, and more. Our team is hard at work pulling this content together and looking for places, experiences, or events that bring spring to life and inspire visitors to explore. If you’d like to be considered for inclusion, connect with your region’s Industry Relations Manager by March 31. Don’t forget to also upload your events to our YDH Events calendar. Login or create an account to get started.

	Culinary Tourism Alliance Campaigns + Content
	Looking to elevate your culinary offerings? In partnership with Destination Ontario, the Culinary Tourism Alliance’s Do Something Delicious campaign is back for 2026-2027, offering opportunities to showcase your experiences through paid media, editorial features, social promotion, and more. Seasonal campaign flights will run across Spring, Fall, Holiday, and Winter, with limited spots available. Members can also submit content year-round through the Culinary Tourism Alliance’s content intake form to be considered for features, including events, blogs, photos, videos, and social campaigns.  Not yet a member? Learn more about how to get involved and take advantage of these opportunities here.

	WE LOVE CONNECTING WITH YOU
	and sharing with our followers.
	Be sure to tag the correct account so your message reaches  the right audience.
	For all things consumer, tag @visitydh  For industry-focused news and events, tag @centralcountiestourism


	RESEARCH
	OVERNIGHT VISITATION INTO YDH
	Our latest Visitor Research Program (Municipal Overnight Visitation Analysis) insights highlight strong growth in overnight visitation across the region in 2025, with increases in both total trips and nights. However, a key shift is emerging: visitors are travelling more frequently but
	staying for shorter periods. This evolving behaviour presents both challenges and opportunities for tourism operators looking to maximize length of stay and visitor spend. Read our latest
	research blog article: ‘Where Are
	Our Overnight Visitors Coming From & Where Should You Market To?’ to explore key trends, market performance, and strategic recommendations.

	VISITOR SPENDING IN YDH
	Visitor spending across York, Durham, and Headwaters reached $3.7 billion in 2025, marking a 6.6% increase year-over-year. While Ontario remains the largest contributor, strong growth from other
	Canadian markets and overseas visitors is helping drive overall gains. Spending patterns also reveal a clear shift toward experiences, with food and beverage leading and recreation and entertainment seeing the fastest growth. Read our Visitor Spending in YDH article for more detailed insights and strategies to help your business capture more visitor dollars.


	FUNDING & SUPPORT
	The York Region Tourism Fund  Applications for the 2026 York Region Tourism Fund are now open!  Established in 2022, this funding supports tourism stakeholders across York Region, with the goal of encouraging visitation and participation at local events, and fostering strong partnerships amongst York Region tourism stakeholders. A maximum of $5,000 per project, is available to support community-based tourism events delivered during the period of March to December 31, 2026. This is a limited opportunity and will close once all funding has been allocated. Learn more and apply.
	Host in Whitby Grant Program The Host in Whitby Grant Program offers up to $5,000 in financial assistance to owner/operators, private event organizers, and not-for-profit organizations hosting events that attract visitors and showcase Whitby as a vibrant destination. Designed to support both existing and new tourism-focused events, the program helps boost the local economy, foster inclusivity, and strengthen community connections. The next application deadline is April 1, 2026. Find out more.
	Skills That Travel Workforce Development Skills That Travel, an online resource hub from the Tourism Industry Association of Ontario, was created to support tourism career development through accessible, industry-relevant learning opportunities. While the initial training phase has wrapped, the platform will expand on April 1 to include additional training programs from industry partners and members. If your organization offers training that could support the tourism workforce, this is an opportunity to get involved and showcase your programs. For more information or to have your training program listed, contact Kim at skillsthattravel@tiaontario.ca.

	LEARNING & EVENTS
	2026 Destination Bike: Welcoming Cyclists Webinars Join Ontario By Bike and Durham Region on April 8, 2026 for a free Welcoming Cyclists webinar and learn how to tap into Ontario’s growing cycle tourism market, valued at $532M in 2023. Ideal for tourism operators, this session will share local cycling updates, highlight regional routes, and provide practical tips to help you attract and better serve cycling visitors. Whether you’re already part of the Ontario By Bike program or interested in becoming bicycle-friendly certified, this is a great opportunity to build your knowledge and stay up to date on this growing market. Advanced registration required.
	Film Durham’s Locations Seminar Curious if your property could be the next film or TV location? Join Film Durham on April 14, 2026 for a free afternoon seminar at Parkwood Estate National Historic Site. Learn how to market your space, prepare for productions, and understand what to expect when hosting cast and crew. With insights from industry professionals, this session is a great introduction to the opportunities, and considerations, of becoming a film-friendly location. Space is limited. Register now to attend.
	Tri-Township Networking Extravaganza Connect with business and community leaders from across North Durham and beyond at the first ever Tri-Township Networking Extravaganza on June 3, 2026 at Mill Run Golf Course, in Uxbridge. This free event offers valuable opportunities to build new partnerships, showcase your business, and strengthen regional connections, with networking, refreshments, prizes, and opening remarks from our very own Chuck Thibeault, highlighting the importance of collaboration in growing our local economy. Register today.
	Ontario Taking Next Steps to Improve Conservation Authorities


