
E.D.'S CORNER: A Word
From Chuck Thibeault
I  am  going  to  need  your  help  in  2021.  Let  me

rephrase  that.  Collectively,  as  the  businesses

and  supporters  of  the  visitor  economy,  we  are

going  to  have  to  lean  heavily  on  each  other

and,  in  doing  so,  will  be  stronger  coming  out  of

COVID-19  than  we  were  prior  to  it.  I  am  not

talking  stronger  financially,  because  most  of  us

took  a  beating  and  feel  like  we  went  ten

rounds  with  The  Incredible  Hulk.  I  am  talking

stronger  as  an  industry,  which  means  we  will

be  stronger  as  a  destination  and  have  a

stronger,  recognizable  impact  on  the  vibrancy

of  the  communities  we  serve.  

Humanity  has  seen  its  share  of  life-altering

events  that  linger.  We  wouldn’t  have  sayings

like  “it’s  always  darkest  before  the  dawn” or

“the  road  ahead  is  fraught  with  peril” ,  if  COVID-

19  was  the  first  global...Read more 
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Many  businesses  have  realized  that  getting

their  stores  online  is  a  great  way  to  diversify

and  attract  new  customers.  There  are

several  resources  to  help  build  and  grow

your  online  business  at  the  provincial  and

local  levels.

Supported  by  Fedev  Ontario,  Digital  Main

Street  offers  a  suite  of  FREE  programs

focused  on  helping  small  business  owners

launch  or  relaunch  their  businesses  through

e-commerce  and  online  marketing.

Seamless Solution for York Merchants
York  Region  businesses  are  invited  to  bring

their  business  online  through  a  pilot  project

with  Digital  Main  Street  and  the  retail

platform,  TAKU.  TAKU  and  Digital  Main

Street  are  offering  FREE  access  to  the  TAKU

platform  along  with  all  setup  services  until

March  31,  2021.

The  platform  allows  retailers  to  seamlessly

move  their  operation  online  and  help

customers  shop  local.  More  information  can

be  found  here.

Creating Your Online
Marketplace

Encouraging “shop local” with

GettinLocal

GettinLocal,  is  a  free  mobile  app  tool  that

connects  visitors  and  locals  directly  to  your

business  e-commerce  experience.  GettinLocal

is  the  first  self-serve  ad  platform  to  market

your  business  hyper-locally,  regionally  or

throughout  Canada.  The  platform  requires  no

hardware/software  and  can  provide  you  with

a  Call  to  Action  to  your  website.  A  “Where  To”

feature  can  also  help  consumers  plan  their

trips  and  staycations.  Read  about  all  the

benefits  here.  Create  your  free  campaign

here.   A  quick  video  demo  is  here.

Destination Markham Launches New

Website 

Register  Your  Business.  Fill  out  the

registration  form  here  to  have  your  Markham

business  included  in  the  new  visitmarkham.ca

website.

MEMBER NEED TO
KNOW...

https://digitalmainstreet.ca/
https://digitalmainstreet.ca/
https://takulabs.io/york-region-dms-offer
https://takulabs.io/york-region-dms-offer
https://www.gettinlocal.com/
https://merchant.gettinlocal.com/login
https://vimeo.com/470304474
https://visitmarkham.ca/local/
https://visitmarkham.ca/
https://smsnet.ca/
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The data and analytics service helped the Vaughan International Film Festival greatly when it

came to planning out our marketing tactics especially with this new Drive-In activation.  Due to

the pandemic, the pop-up Drive-In was a recent adaptation for the festival in order to support

jobs in the festival/event management industry while providing the community with a fun and

safe event to attend. 

Vaughan  International  Film  Festival

We  all  know  that  understanding  your  audience  is

key  to  effectively  market  your  business.  With  the

use  of  postal  code  data  we  identify  and  analyze

visitors  to  the  region  and  are  able  to  categorize

them  into  specific  segments  based  on  common

criteria.   

One  of  our  key  marketing  segments  is  called

“Family  Fun” ,  with  more  than  75  per  cent  of

visitors  to  the  Central  Counties’  regions  falling

within  that  category.  That’s  significant  and

something  that  should  be  top-of-mind  with

businesses  across  the  York,  Durham  and

Headwaters  regions.

With  families  looking  for  ways  to  stay  active  and

enjoy  the  winter,  we  wanted  to  give  you  a  bit

more  insight  into  this  category  so  that  you  can

use  our  findings  to  help  hone  your  own  product

development  and  marketing  outreach.

Based  on  our  research,  there  are  two  main  family  types,  Large  Diverse  Families  and  Middle-

Aged  Families.  Understanding  the  make-up  of  these  families ;  their  background ;  education  and

income  levels ;  and  how  they  like  to  spend  their  free  time  and  disposable  income  is  just  the  tip

of  the  iceberg  when  it  comes  to  delivering  products  and  experiences  that  will  grow  your

business  and  keep  them  coming  back.  Find the full article here.
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UNDERSTANDING CCT VISITOR AUDIENCES:
FAMILY FUN SEGMENT 

Testimonial

The  Power  of  Data.  It 's  in  the  Visitor  Research  Program.  

Purchase  the  program  for  your  business  here.

https://centralcounties.ca/2020/12/21/understanding-cct-visitor-audiences-family-fun-segment/
https://centralcounties.ca/resources/research/
https://shop.centralcounties.ca/event/central-counties-market-research-program/
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IN THE
SPOTLIGHT

December  saw  a  plethora  of  CCT  members

giving  back  to  their  community,  taking  part

in  tourism  initiatives  and  bringing  new

ideas  to  life  during  this  ever-changing

business  landscape.  Here  are  just  a  few

stories  from  some  amazing  businesses  and

municipalities  across  the  region.   

GOOD DEEDS, GOOD
NEWS AND GOOD IDEAS

Mega Pounds Raised for Food Bank
Market  Brewing  Co.  hosted  a  Christmas

Market  that  collected  1,186  pounds  in

donations  plus  an  additional  $645  for  the

Newmarket  Food  Pantry.  (Image:  Market

Brewing  Company,  Newmarket,  Instagram)

Filling a Vintage Chevy with 

Christmas Cheer
Kudos  to  All  Or  Nothing  Brewhouse  in

Oshawa  for  their  food  and  children’s  toy

drive  that  stocked  their  vintage  Chevrolet

truck,  originally  built  in  @cityofoshawa,

with  donations.  See  more  on  their  

Facebook  page.

Celebrating & Supporting Local

Restaurants Across Durham
Supporting  local  restaurants  over  the

holiday  season  and  beyond  has  never  been

more  important.  One  local  group  has

stepped  up  with  a  Facebook  Group  that  has

over  21,000  members,  created  solely  to

support  small  restaurants  and  food

providers  in  Durham  Region.  

Support  Local  -  Pick-up  -  Dine-in  -  Enjoy!  

#durhamregioneats

https://www.instagram.com/marketbrewing/
https://centralcounties.ca/about/staff/
https://centralcounties.ca/wp-content/uploads/2020-PPE-Reimbursement-Application_Fillable.pdf
https://yorkdurhamheadwaters.ca/directory/id/market-brewing-co/
https://yorkdurhamheadwaters.ca/directory/id/all-or-nothing-brewhouse/
https://yorkdurhamheadwaters.ca/directory/id/all-or-nothing-brewhouse/
https://www.facebook.com/AllornothingBH/posts/4660876970653000
https://www.facebook.com/763385192/videos/10164823226280193/
https://twitter.com/hashtag/durhamregioneats?src=hash


Durham Region (CCT) 

103  CCT  Stakeholders  have  successfully

completed  their  Safe  Travels  Stamp,  making

Central  Counties   Tourism  the  number  one

region  in  Ontario.   A  big  thank  you  to  the  CTT

regional  and  municipal  partners  who  helped

push  out  the  Safe  Travels  information.  

The  Safe  Travels  Stamp  is  an  international

symbol  designed  to  allow  travellers  to

recognize  businesses  around  the  world  that

have  adopted  health  and  hygiene  standardized

protocols  so  consumers  can  experience  ‘Safe

Travels’ .  If  you  have  not  filled  out  the

application  to  get  your  stamp,  applying  is

simple!  Look  here  to  fill  out  the  form  and  get

your  Stamp.
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The  Holiday  Nights  of  Lights  experience  in

Vaughan  partnered  with  FaceDrive,  a  local  York

Region  and  eco-friendly  ride-share  company,  to

make  their  holiday  drive-thru  experience

accessible  to  those  without  a  car.  

Whitchurch-Stouffville Challenges Residents 

to #SkipTheApps
 The  Town  of  Whitchurch-Stouffville  is  encouraging  residents  to  #skiptheapps

when  thinking  of  takeout  and  delivery  with  the  launch  of  its  "What’s  for  Dinner

Tonight" campaign.  The  initiative  was  developed  to  help  local  restaurants

avoid  the  fees  of  third-party  delivery  apps  and  get  residents  to  order  their

takeout  and  pick-up  directly  from  their  local  restaurants.  Central  Counties  

 Tourism  spoke  with  David  Tuley,  Economic  Development  Officer  for  the  Town

of  Whitchurch-Stouffville,  about  this  great  initiative.  Read  more  here.

#SAFETRAVELS 

Central Counties Tourism Leads
the Safe Travels Stamp Pack  

Innovative Experience

https://www.instagram.com/marketbrewing/
https://www.instagram.com/marketbrewing/
https://www.tiaontario.ca/cpages/safetravelsstamp
https://www.nightsoflights.ca/index.html
https://facedrive.com/
https://yorkdurhamheadwaters.ca/directory/id/market-brewing-co/
https://can01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fyorkdurhamheadwaters.ca%2Fwhitchurch-stouffville-challenges-you-to-skiptheapps%2F&data=04%7C01%7Cdavid.tuley%40townofws.ca%7C92e39114f8204aca82c208d8a2e2a993%7C6007ced60fcb47678e1e23c6d31eb808%7C0%7C0%7C637438441679105923%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=18ws7gKwrvhNCa61wFRcvaI8xBM2pp5v745yAzgvRK8%3D&reserved=0


LEARNING & EVENTS
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Agri-Tourism Specialty Crops

York  Region  is  partnering  with  Durham  Region,  York  Farm  Fresh  and  Durham  Farm  Fresh  to

host  a  1-hour  specialty  crop  webinar  series  led  by  OMAFRA.  Series dates are January 14,

21 and 28, and February 4 ,  with  a  focus  on  different  specialty  crops.  Register  here.

Mental Health in the Workplace

On  January 7, 2021, Whitby  Shores  is  hosting  a  webinar  focused  on  how  to  prevent  mental

illnesses  and  stigmatized  attitudes  in  the  Canadian  workplace.  Learn  how  to  recognize  signs

and  symptoms  of  depression  and  anxiety  in  the  workplace,  and  how  to  respond.  Register

here.

FEO Virtual Summit 

Every  week  during  the  month  of  February  on  Tuesday,  Wednesday,  and  Thursday,  Festivals

and  Events  Ontario  is  offering  innovative  online  sessions.  Sessions  begin  on  February  2,

2021.  Find  more  information  on  the  FEO  Summit  here.

For Tourism Entrepreneurs 

A  recorded  webinar  is  available  for  On  Premise  Cannabis  Infused  F&B  Consumption  in

Ontario.  The  event  was  presented  in  partnership  with  TIAO  and  New  Heights  Cannabis.  View

the  webinar  recording  of  the  event  is  here.

https://www.eventbrite.ca/e/all-about-specialty-crops-workshop-series-registration-132462959277?utm_source=York+Region+Agriculture+and+Agri-Food+Newsletter&utm_campaign=9ce7f5fb14-EMAIL_CAMPAIGN_2019_09_24_02_19_COPY_01&utm_medium=email&utm_term=0_4af46847aa-9ce7f5fb14-304570846
https://centralcounties.ca/event/mental-health-in-the-workplace/
https://www.feoconference.com/
https://www.youtube.com/watch?v=sri2QH1njtY
https://centralcounties.ca/wp-content/uploads/2020-PPE-Reimbursement-Application_Fillable.pdf
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Student Work Subsidy Program

The  Magnet  Student  Work  Placement  Program  is  funded  by  the  Government  of  Canada.

Employers  hiring  students  can  receive  up  to  $7,500  in  wage  subsidies.  Find  out  more  here.

Are You Okay? Keeping Tabs on Mental Health

The  impact  of  COVID-19  on  our  mental  health  and  that  of  our  family  and  staff  cannot  be

understated.  What  began  as  a  sudden  disruption  has  turned  to  months  of  uncertainty.

Tourism  HR  Canada  has  gathered  a  number  of  resources  to  understand  the  mental  health

implications  of  the  pandemic  and  offer  ways  to  help  process  the  ongoing  stress.  Read  more

here.

FUNDING - Business Supports

Make  sure  you  are  aware  of  all  the  business  supports  available  to  help  your  business.  Check

the  Central  Counties  Tourism  COVID-19  Relief  Page,  Ontario  Supports  for  Small  Business

page  and  the  Federal  COVID-19  Support  for  Business  page.

November Research Shows Who's Ready to Visit YDH and When 

In  case  you  miss  the  recent  email,  in  November,  Central  Counties  along  side  a  group  of  Ontario-

based  Regional  Tourism  Organization  counterparts  partnered  with  Abacus  Data  to  conduct  a

survey  in  order  to  better  understand  provincial  travel  sentiments  during  COVID-19.  The  results

might  surprise  you.  Details  on  who  your  customers  will  be  and  when  to  expect  them  can  be

found  here.

Read the latest TIAO COVID-19 Provincial Survey Report  here

Connect  with  Central  Counties  Tourism  on  social!  

https://swpp.magnet.today/
https://tourismhr.ca/are-you-okay-keeping-tabs-on-mental-health/?utm_source=TourismHRInsider&utm_campaign=December_17_2020&cmp=1&utm_medium=HTMLEmail
https://centralcounties.ca/covid-19/
https://covid-19.ontario.ca/small-business-recovery-resources
https://www.canada.ca/en/department-finance/economic-response-plan.html#businesses
https://centralcounties.ca/2020/12/16/november-research-shows-whos-ready-to-visit-central-counties-and-when/
https://centralcounties.ca/wp-content/uploads/Covid-19-Provincial-Survey-8-Report-TIAO-October-8-2020.pdf
https://twitter.com/cct_rto6?lang=en
https://www.facebook.com/centralcountiestourism
https://www.instagram.com/centralcountiestourism/

