
E.D.'S CORNER: A Word
From Chuck Thibeault

I N  T H I S  I S S U E

Bonjour,

Trish and I just spent two fantastic weeks in
France. Three nights in Burgundy, four nights in
Provence, three nights in Nice and four nights in
Paris. As I find whenever I travel off continent, I
am amazed by the preservation of history that
takes place in the biggest cities to the smallest
villages. Paris’ “downtown” isn’t actually in
metropolitan Paris. The major financial district
with its skyscrapers is located just outside of
Paris, which has kept the history and splendor of
old Paris alive and well. And where France, and
most of the rest of Europe, has us beat is that old
means old.

Our hotel in Beaune within Burgundy was an
Abbey that was built sometime in the 1300s. In
Avignon within Provence, the hotel was in a
building from the 1600s. I think Nice was the
1700s as was our little...  Read more.
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Headwaters Tourism Networking Event
Join us on Friday, September 25, 2026 at the Museum

of Dufferin for our next Headwaters Tourism Networking
Event. Connect with fellow tourism operators, exchange

ideas and best practices, strengthen industry
relationships, and discover new opportunities to

collaborate across the region. Whether you're a long-
time partner or new to the Headwaters tourism

community, we look forward to seeing you. Light
refreshments will be provided. RSVP here, or by

scanning the QR code to the left, by August 30, 2026.
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AVTR is making it even easier for you to create and manage
engaging digital experiences. AVTR  now offers à la carte
support services, coupled with its subscription service, for
businesses that need an extra hand. Whether you need
assistance creating an avatar, writing a script, recording audio,
or building your experience, you can choose the services you
need, saving you time while ensuring your content remains fresh,
engaging, and visitor-ready. Explore the new service options and
find the level of support that's right for your business.

1  

1

NEW: À La Carte Services Now Available for AVTR1

Looking to build skills across your team? Our
Learning Lab offers free, self-paced training for
tourism businesses across Ontario, covering
topics such as customer service, route
development, grant writing, social media
marketing, workplace inclusion, and
accessibility. The newest addition, BELONG:
Accessible Tourism Workplaces, helps
businesses create more accessible and inclusive
workplace cultures while supporting employee
success and enhancing the visitor experience.
Explore the Learning Lab to discover available
courses and start learning today.

Free Training Through the Learning Lab

scan to rsvp

https://learninglab.centralcounties.ca/
https://centralcounties.ca/featured-events/headwaters-tourism-networking-event/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/featured-events/headwaters-tourism-networking-event/
https://centralcounties.ca/featured-events/headwaters-tourism-networking-event/
https://forms.cloud.microsoft/Pages/ResponsePage.aspx?id=MUCkTF0DCU-6vnInvyMTp-tr7V0uuq9Gul7zoZiB-vRUQVVIUVFLTlFTTTdIR0JYNEY4QVZFWDQxRC4u
https://centralcounties.ca/avtr1/
https://centralcounties.ca/wp-content/uploads/AVTR1-Fees-for-Service.pdf
https://centralcounties.ca/avtr1/
https://learninglab.centralcounties.ca/


NEW: Railway Roots launched
Railway Roots — a new digital experience that invites visitors to
explore Durham Region’s railway history through stories, local
landmarks and interactive technology — is now live! Featuring
seven participating locations and an interactive AVTR
experience with virtual conductor Bradley, Railway Roots brings
the region’s railway heritage to life in a new and engaging way.
It’s a great example of how augmented reality can transform a
traditional visitor experience into something memorable,
engaging and shareable. Curious to learn how AVTR  can bring
your destination, attraction or story to life? Give us a call!

1

1

SOURCE: Durham Tourism 
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Mulock Park Opens September 18
Newmarket’s new 16-acre Mulock Park will
officially open September 18, transforming the
former Mulock Estate into a new four-season park
and public gathering space. The park will feature
nature trails, gardens, public art, and an artist
studio, while the restored Mulock House will
showcase Canadian and Indigenous works from
the Art Gallery of Ontario and be home to The
Chickadee Cafe, with indoor and outdoor seating
overlooking the Great Lawn. The opening marks
an exciting addition to Newmarket’s arts, culture,
heritage and outdoor visitor offerings.

NEW: The Scugog Island Experience
The new Scugog Island Experience offers visitors a new way

to discover the island’s unique mix of attractions,
experiences and local businesses. Visitors can pick up a

passport, visit participating locations and collect three
stamps for a chance to win prizes including an overnight
getaway, a day on the lake, theatre tickets and local gift

certificates. It’s a great way to encourage visitors to explore
more of Scugog Island while shining a spotlight on the

businesses and attractions that make the destination special.

SOURCE: Town of Newmarket

https://www.durham.ca/tourism/explore-engage/durham-region-railway-roots
https://yorkdurhamheadwaters.ca/thescugog-island-experience/
https://www.durham.ca/tourism/explore-engage/durham-region-railway-roots
https://centralcounties.ca/avtr1/
https://centralcounties.ca/avtr1/
https://centralcounties.ca/staff/mohammed/
https://centralcounties.ca/avtr1/
https://www.durham.ca/tourism/explore-engage/durham-region-railway-roots
https://newmarket.ca/MulockPark
https://yorkdurhamheadwaters.ca/thescugog-island-experience/
https://www.youtube.com/watch?v=A1_6k05a31w
https://mailchi.mp/newmarket/media-release-meet-me-at-mulock-september-18-to-20
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SOURCE: McMichael Canadian Art Collection

SOURCE: City of Vaughan

Tourism Vaughan has launched a new Tourism Resource
Portal, bringing event planning information and resources

together in one convenient online hub. From venue and
hotel connections to funding opportunities, permits and

planning resources, the portal provides support throughout
the event planning process.The new resource is another

step in strengthening Vaughan’s position as a destination
for leisure, sport and business events. Check it out!

Vaughan launches Tourism Resource Portal

New Tourism Readiness Self-Assessment from Durham Tourism
Durham Tourism has launched a new Tourism Readiness Self-
Assessment to help local businesses assess how prepared they are
to welcome visitors and identify opportunities to strengthen their
visitor experience. The checklist is complemented by resources
covering staff training, guidelines and best practices, grants and
funding, and connecting with local tourism partners. A useful new
resource for businesses looking to strengthen their operations and
make the most of tourism opportunities. Not sure if your business
is visitor-ready? Download the checklist and find out!

McMichael Canadian Art Collection Begins Major Redevelopment

The McMichael Canadian Art Collection is embarking
on its first major transformation in more than 40 years.
The redevelopment will expand exhibition, education
and public programming spaces, while introducing
new facilities for events, concerts, lectures and
conferences. Expected to be completed in 2029, the
project will create an enhanced cultural and visitor
destination in Kleinburg, strengthening the region’s
arts, culture and events offering. Read the full release.

https://mcmichael.com/press-release/
https://www.durham.ca/tourism/tourism-readiness/
https://www.durham.ca/tourism/tourism-readiness/
https://mcmichael.com/press-release/
https://www.vaughan.ca/news/vaughan-launches-digital-hub-easier-event-planning
https://www.facebook.com/photo/?fbid=1465797655580276&set=a.295622822597771
https://visitvaughan.ca/
https://www.vaughan.ca/news/vaughan-launches-digital-hub-easier-event-planning
https://www.vaughan.ca/news/vaughan-launches-digital-hub-easier-event-planning
https://visitvaughan.ca/resources/
https://www.durham.ca/tourism/
https://www.durham.ca/tourism/tourism-readiness/
https://www.durham.ca/tourism/tourism-readiness/
https://www.durham.ca/media/xw5g2yrr/durham-tourism-interactive-final-uae.pdf?csf=1&web=1&e=irmIHp
https://mcmichael.com/mcmichael-reimagined/
https://mcmichael.com/press-release/mcmichael-canadian-art-collection-announces-temporary-closure-on-july-26-2026-to-begin-landmark-redevelopment/


MARKETING AND MORE 

Google Business Profile: Is Yours Working for You?
Have you claimed your Google Business Profile? Is your
information up to date? Are you responding to reviews and
keeping your photos and content fresh? If not, it may be time
for a refresh. Your profile is often one of the first ways
potential visitors discover your business and an incomplete
or outdated profile can mean missed opportunities. Learn
how to make the most of your Google Business Profile, avoid
common mistakes, and ensure visitors have the accurate,
engaging information they need to choose your business.
Read our latest blog article, Making the Most of Google
Business Profile for Tourism Businesses to learn more.

SOURCE: Google.com

WE LOVE CONNECTING WITH YOU
and sharing with our followers. 

Be sure to tag the correct account so your message reaches 
the right audience. 

For all things consumer, tag @visitydh 
For industry-focused news and events, tag @centralcountiestourism

A U G U S T  2 0 2 6

Ultimate Road Trip - Fall Edition
We’re planning our fall content and looking for experiences,
events and stories across YorkDurhamHeadwaters to feature.
We're particularly interested in fall itineraries and day trips,
harvest and farm experiences, field-to-table dining, unique
heritage properties, fall lookouts, Halloween experiences,
and distinctive seasonal programming and events. Selected
opportunities may be featured on our website, social media,
newsletters and other marketing channels throughout the
fall. Have something that would be a great fit? Share those
details through our YDH Content Submissions Form, or
connect directly with your Industry Relations Manager. 
And don’t forget to upload your events to our YDH Event
Calendar as well. Login or create a free CCT account to get
started. Submit your info by August 31 .

https://yorkdurhamheadwaters.ca/
https://services.google.com/fh/files/helpcenter/1_official_gbp_best_practices_playbook_2026.pdf
https://business.google.com/ca-en/business-profile/
https://centralcounties.ca/google-business-profile-for-tourism-businesses/
https://centralcounties.ca/google-business-profile-for-tourism-businesses/
https://services.google.com/fh/files/helpcenter/1_official_gbp_best_practices_playbook_2026.pdf
https://www.instagram.com/visitydh/
https://www.instagram.com/centralcountiestourism/
https://yorkdurhamheadwaters.ca/
https://www.surveymonkey.com/r/YDH_Content_Submissions
https://centralcounties.ca/about/staff-profiles/
https://centralcounties.ca/login/


Julie Cain, Economic Development Officer  | Economic Development & Tourism Division | Town of Georgina

The research and visitor data available from Central Counties Tourism
is an invaluable tool for the Town of Georgina. We use this data to

assist in directing our marketing efforts and then to track the results.
This research gives us a high level understanding of how visitors

move throughout Georgina.

AUGUST 2026

RESEARCH 

2026 Q2 HOTEL PERFORMANCE
The latest Q2 2026 hotel data for our
region reveals a mixed performance,
with occupancy trending lower than
previous years while stronger room
rates drove record quarterly hotel
revenue of $118.9 million. Average
Daily Rate (ADR) reached $193.17,
while RevPAR also improved over 
2025 and 2024. Explore the latest
occupancy, revenue and daily rate
data, along with key takeaways for the region’s tourism sector. Read the full Q2 2026
Hotel Performance Report.

Looking for more timely insights? Weekly hotel performance data is also available for
the CCT region, providing short-term views of occupancy and week-over-week
changes between quarterly reports.

MAKE DATA PART OF YOUR TOURISM STRATEGY
Looking for a better understanding of who is visiting your business or community,
where they come from and what else you can learn about them? Our Visitor Research
Program provides custom data and insights to help inform marketing, planning and
investment decisions. Choose from  Postal Code Analysis ,  Geofencing Analysis  or
Municipal Overnight Visitation Analysis ,  depending on the data available and the
questions you want to answer. But you don’t have to take our word for it! Here’s what
the Town of Georgina has to say about using Municipal Overnight Visitation Analysis:

Interested in learning more about how Visitor Research  
can support your organization? Contact Tom.

https://centralcounties.ca/2026-q2-hotel-occupancy-update/
https://centralcounties.ca/2026-q2-hotel-occupancy-update/
https://centralcounties.ca/2026-q2-hotel-occupancy-update/
https://cctrto6.sharepoint.com/:x:/s/Staff/EVMiiFX5qsdHvTlEiB3k_4kBVTvEWU2qy0av0g-KThffmA
https://centralcounties.ca/category/research/
https://centralcounties.ca/category/research/
https://centralcounties.ca/category/research/
mailto:tguerquin@centralcounties.ca


FUNDING & SUPPORT 
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New Tool for Culinary & Agritourism Development
The Culinary Tourism Alliance, in partnership with Tourismo, has launched the Taste
of Place Agent, an AI-powered tool that helps destinations assess and strengthen their
culinary and agritourism experiences. The tool reviews public-facing content such as
websites, reviews, menus, booking pages and social media, providing benchmark
scores and recommendations based on the CTA’s Taste of Place methodology.
Designed for destination organizations, municipalities, tourism organizations and
sector partners, the Taste of Place Agent offers a new way to identify opportunities to
strengthen food tourism experiences. Learn more or book a demo to see it in action.

Rural Ontario Development Program
The third intake of the provincial Rural Ontario Development (ROD) Program is now
open, offering cost-share funding to support business growth, job creation, and
infrastructure projects in rural communities across Ontario. Eligible applicants include
municipalities, not-for-profits, Indigenous organizations, and small businesses with 1–
20 employees. Deadline to apply is October 1, 2026 .

Find Funding Opportunities for Your Tourism Business
Looking for funding to support your tourism business or organization? Destination
Canada has partnered with Fundica to provide a free funding search platform that
helps tourism organizations, businesses and communities identify relevant
government and private-sector funding opportunities, including grants, tax credits,
loans and other financial supports. Simply create a free account, enter basic
information about your organization and use the available filters to find funding
opportunities that match your needs. Explore funding opportunities.

Tourism Workforce Development Resources
Building a strong tourism workforce takes both connecting with future talent and
supporting the people already working in the sector. TIAO’s new career-connected
learning directory, launched in partnership with myBlueprint, helps educators and
students discover the diverse career pathways available across Ontario’s tourism
industry. Tourism organizations can join the directory to connect with educators and
students for opportunities such as workplace tours, co-op placements, guest speaking
and more. Join the directory and start building connections with future tourism talent.
Explore Skills That Travel’s Resources for Businesses & Operators for additional tools
to help build a stronger, more resilient workforce.

https://www.culinarytourismalliance.com/
https://www.culinarytourismalliance.com/tasteofplaceagent
https://www.culinarytourismalliance.com/tasteofplaceagent
https://www.culinarytourismalliance.com/tasteofplaceagent
https://www.facebook.com/share/p/1872EasESz/
https://www.facebook.com/share/p/1872EasESz/
https://www.ontario.ca/page/rural-ontario-development-program
https://www.facebook.com/share/p/1872EasESz/
https://www.facebook.com/share/p/1872EasESz/
https://www.facebook.com/share/p/1872EasESz/
https://www.facebook.com/share/p/1872EasESz/
https://www.facebook.com/share/p/1872EasESz/
https://www.facebook.com/share/p/1872EasESz/
https://www.destinationcanada.com/en-ca
https://www.destinationcanada.com/en-ca
https://dd.destinationcanada.com/en-ca/investment-hub/investment-funding-opportunities
https://tiaontario.ca/
https://forms.office.com/pages/responsepage.aspx?id=WWAhpgPUV02_czs7Q9W0cK_WiG_w-C1EiYtdneSkFEJUM05HWk41QUpKUVBBRDBOOUJHV043RVpKOC4u&route=shorturl
https://www.skillsthattravel.ca/resources-for-businesses--operators


LEARNING & EVENTS
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LAST CHANCE: Tourism Golf Group Ontario Golf Tournament
Golf with purpose at the Tourism Golf Group Ontario Golf Tournament, taking place
September 16, 2026 at Nottawasaga Resort and Golf. Hosted by a group of retired
tourism professionals, this inaugural event brings industry peers together for a day of
golf, networking, and giving back in support of Starlight Children's Foundation
Canada. Registration includes golf, dinner, and a charitable donation, with
opportunities to participate as a player, sponsor, donor, or volunteer. Not a golfer?
Networking and dinner only tickets are also available. Learn more and register.

Accessibility in Action: Introduction to AODA Website Compliance
Does  your website meet Ontario’s accessibility requirements? Not sure what’s
required? Join RTO 9  on September 22, 2026  for Accessibility in Action: Introduction
to AODA Website Compliance, an introductory online session covering what tourism
businesses need to know about accessible websites and AODA compliance. Learn
about key requirements, common website accessibility considerations and practical
steps you can take to improve your online presence. Learn more and register.

2026 Ontario Tourism Summit
Connect with tourism leaders, municipalities and destination organizations from
across Ontario at TIAO’s 2026 Ontario Tourism Summit, taking place October 21-22,
2026  at The Westin Ottawa. Taking place under the theme Connect & Elevate, this
two-day event will explore what’s next for Ontario’s visitor economy, with a focus on
international markets, infrastructure, partnerships and opportunities to strengthen the
sector. Member and non-member rates available. Learn more. 

Workplace Violence Risk Assessment Tool – Practical Workshop
Workplace violence and harassment remain among the most common compliance
issues identified by Ontario's Ministry of Labour. To support employers in addressing
these requirements, the Workplace Violence Risk Assessment Tool - Practical
Workshop will take place on October 29, 2026 .  The session is designed to help
organizations meet their obligations under Ontario's Occupational Health and Safety
Act. Participants will explore the WSPS Workplace Violence Risk Assessment Tool, a
free digital resource that supports compliance and helps organizations build
documented assessments, action plans, and next steps. Register today.

https://tiaontario.ca/events/tggo-golf-tournament/69c5dea112c987f1f43ebded
https://tiaontario.ca/events/tggo-golf-tournament/69c5dea112c987f1f43ebded
https://www.rto9.ca/events/
https://www.rto9.ca/events/accessibility-in-action-introduction-to-aoda-website-compliance/
https://www.rto9.ca/events/accessibility-in-action-introduction-to-aoda-website-compliance/
https://www.eventbrite.ca/e/accessibility-in-action-introduction-to-aoda-website-compliance-tickets-1988409374967
https://tiaontario.ca/2026-ontario-tourism-summit
https://tiaontario.ca/2026-ontario-tourism-summit
https://us06web.zoom.us/webinar/register/WN_3ccT5j-AS3qSKcgDgrUfBQ#/registration
https://us06web.zoom.us/webinar/register/WN_3ccT5j-AS3qSKcgDgrUfBQ#/registration
https://destinationnorthernontario.ca/events?_id=69fcf682993bfc0fc50e3828


INDUSTRY NEWS
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Connect with us on social! 

New National Workforce Partnership for Culinary & Agritourism
Tourism HR Canada and the Culinary Tourism Alliance have launched a new national
partnership focused on strengthening workforce development across Canada’s
culinary and agritourism sectors. The partnership will bring together labour market
research and insights, support workforce planning, and expand access to education,
training and professional development opportunities. It will also engage culinary and
agritourism businesses in shaping national workforce priorities and help connect
industry professionals with learning opportunities. Read the full release.

Nominations Open for Excellence in Agriculture Awards
Know an individual, organization or business making an outstanding contribution to
Ontario’s agriculture sector? Nominations are now open for the Excellence in
Agriculture Awards, recognizing the people and organizations helping to strengthen
and advance agriculture across the province. Learn more about the award categories
and nomination process. Nominations close September 4, 2026 .  Download the
application form to get started.

OBIAA Advocates for Stronger Main Streets
At the recent 2026 Association of Municipalities of Ontario (AMO) Conference, Ontario
Business Improvement Area Association (OBIAA) highlighted key issues affecting
Ontario’s Main Streets, including vacant-unit activation, second-floor housing and
investment in downtown communities. Its Turning the Lights On whitepaper explores
the untapped potential of vacant upper-floor spaces above Ontario’s Main Street
businesses, examining the barriers to bringing these spaces back into use as housing
and offering recommendations for municipalities, BIAs and other community partners
looking to strengthen and revitalize their downtowns. Read the whitepaper to learn
more.

https://www.linkedin.com/company/central-counties-tourism/
https://www.facebook.com/centralcountiestourism
https://www.instagram.com/centralcountiestourism/
https://tourismhr.ca/
https://www.culinarytourismalliance.com/
https://tourismhr.ca/tourism-hr-canada-and-culinary-tourism-alliance-launch-national-workforce-partnership
https://www.ontario.ca/page/excellence-agriculture-awards
https://www.ontario.ca/page/excellence-agriculture-awards
https://www.ontario.ca/files/2026-07/omafa-excellence-in-agriculture-awards-application-form-en-2026-07-14.pdf
https://obiaa.com/
https://obiaa.com/
https://obiaa.com/
https://obiaa.com/projects/turning-the-lights-on/
https://obiaa.com/projects/turning-the-lights-on
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	MEMBER NEED TO KNOW...
	NEW: À La Carte Services Now Available for AVTR1
	AVTR1 is making it even easier for you to create and manage engaging digital experiences. AVTR1 now offers à la carte support services, coupled with its subscription service, for businesses that need an extra hand. Whether you need assistance creating an avatar, writing a script, recording audio, or building your experience, you can choose the services you need, saving you time while ensuring your content remains fresh, engaging, and visitor-ready. Explore the new service options and find the level of support that's right for your business.

	Headwaters Tourism Networking Event
	scan to rsvp
	Join us on Friday, September 25, 2026 at the Museum of Dufferin for our next Headwaters Tourism Networking Event. Connect with fellow tourism operators, exchange ideas and best practices, strengthen industry relationships, and discover new opportunities to collaborate across the region. Whether you're a long-time partner or new to the Headwaters tourism community, we look forward to seeing you. Light refreshments will be provided. RSVP here, or by scanning the QR code to the left, by August 30, 2026.
	Free Training Through the Learning Lab
	Looking to build skills across your team? Our Learning Lab offers free, self-paced training for tourism businesses across Ontario, covering topics such as customer service, route development, grant writing, social media marketing, workplace inclusion, and accessibility. The newest addition, BELONG: Accessible Tourism Workplaces, helps businesses create more accessible and inclusive workplace cultures while supporting employee success and enhancing the visitor experience. Explore the Learning Lab to discover available courses and start learning today.
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	IN THE SPOTLIGHT
	GOOD NEWS, ACCOLADES & COLLABORATION
	NEW: Railway Roots launched
	Railway Roots — a new digital experience that invites visitors to explore Durham Region’s railway history through stories, local landmarks and interactive technology — is now live! Featuring seven participating locations and an interactive AVTR1 experience with virtual conductor Bradley, Railway Roots brings the region’s railway heritage to life in a new and engaging way. It’s a great example of how augmented reality can transform a traditional visitor experience into something memorable, engaging and shareable. Curious to learn how AVTR1 can bring your destination, attraction or story to life? Give us a call!

	NEW: The Scugog Island Experience
	The new Scugog Island Experience offers visitors a new way to discover the island’s unique mix of attractions, experiences and local businesses. Visitors can pick up a passport, visit participating locations and collect three stamps for a chance to win prizes including an overnight getaway, a day on the lake, theatre tickets and local gift certificates. It’s a great way to encourage visitors to explore more of Scugog Island while shining a spotlight on the businesses and attractions that make the destination special.

	Mulock Park Opens September 18
	Newmarket’s new 16-acre Mulock Park will officially open September 18, transforming the former Mulock Estate into a new four-season park and public gathering space. The park will feature nature trails, gardens, public art, and an artist studio, while the restored Mulock House will showcase Canadian and Indigenous works from the Art Gallery of Ontario and be home to The Chickadee Cafe, with indoor and outdoor seating overlooking the Great Lawn. The opening marks an exciting addition to Newmarket’s arts, culture, heritage and outdoor visitor offerings.
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	McMichael Canadian Art Collection Begins Major Redevelopment
	The McMichael Canadian Art Collection is embarking on its first major transformation in more than 40 years. The redevelopment will expand exhibition, education and public programming spaces, while introducing new facilities for events, concerts, lectures and conferences. Expected to be completed in 2029, the project will create an enhanced cultural and visitor destination in Kleinburg, strengthening the region’s arts, culture and events offering. Read the full release.

	Vaughan launches Tourism Resource Portal
	Tourism Vaughan has launched a new Tourism Resource Portal, bringing event planning information and resources together in one convenient online hub. From venue and hotel connections to funding opportunities, permits and planning resources, the portal provides support throughout the event planning process.The new resource is another step in strengthening Vaughan’s position as a destination for leisure, sport and business events. Check it out!

	New Tourism Readiness Self-Assessment from Durham Tourism
	Durham Tourism has launched a new Tourism Readiness Self-Assessment to help local businesses assess how prepared they are to welcome visitors and identify opportunities to strengthen their visitor experience. The checklist is complemented by resources covering staff training, guidelines and best practices, grants and funding, and connecting with local tourism partners. A useful new resource for businesses looking to strengthen their operations and make the most of tourism opportunities. Not sure if your business is visitor-ready? Download the checklist and find out!



	MARKETING AND MORE
	Ultimate Road Trip - Fall Edition
	We’re planning our fall content and looking for experiences, events and stories across YorkDurhamHeadwaters to feature. We're particularly interested in fall itineraries and day trips, harvest and farm experiences, field-to-table dining, unique heritage properties, fall lookouts, Halloween experiences, and distinctive seasonal programming and events. Selected opportunities may be featured on our website, social media, newsletters and other marketing channels throughout the fall. Have something that would be a great fit? Share those details through our YDH Content Submissions Form, or connect directly with your Industry Relations Manager.
	And don’t forget to upload your events to our YDH Event Calendar as well. Login or create a free CCT account to get started. Submit your info by August 31.

	Google Business Profile: Is Yours Working for You?
	Have you claimed your Google Business Profile? Is your information up to date? Are you responding to reviews and keeping your photos and content fresh? If not, it may be time for a refresh. Your profile is often one of the first ways potential visitors discover your business and an incomplete or outdated profile can mean missed opportunities. Learn how to make the most of your Google Business Profile, avoid common mistakes, and ensure visitors have the accurate, engaging information they need to choose your business. Read our latest blog article, Making the Most of Google Business Profile for Tourism Businesses to learn more.
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	2026 Q2 HOTEL PERFORMANCE
	The latest Q2 2026 hotel data for our region reveals a mixed performance, with occupancy trending lower than previous years while stronger room rates drove record quarterly hotel revenue of $118.9 million. Average Daily Rate (ADR) reached $193.17, while RevPAR also improved over
	2025 and 2024. Explore the latest occupancy, revenue and daily rate
	data, along with key takeaways for the region’s tourism sector. Read the full Q2 2026 Hotel Performance Report.
	Looking for more timely insights? Weekly hotel performance data is also available for the CCT region, providing short-term views of occupancy and week-over-week changes between quarterly reports.

	MAKE DATA PART OF YOUR TOURISM STRATEGY
	Looking for a better understanding of who is visiting your business or community, where they come from and what else you can learn about them? Our Visitor Research Program provides custom data and insights to help inform marketing, planning and investment decisions. Choose from Postal Code Analysis, Geofencing Analysis or Municipal Overnight Visitation Analysis, depending on the data available and the questions you want to answer. But you don’t have to take our word for it! Here’s what the Town of Georgina has to say about using Municipal Overnight Visitation Analysis:
	The research and visitor data available from Central Counties Tourism is an invaluable tool for the Town of Georgina. We use this data to assist in directing our marketing efforts and then to track the results. This research gives us a high level understanding of how visitors move throughout Georgina.
	Interested in learning more about how Visitor Research
	can support your organization? Contact Tom.
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