
E.D.'S CORNER: A Word
From Chuck Thibeault

I N  T H I S  I S S U E

Good day, 

A while back, I came across a YouTube video for
an epoxy river pour table and was instantly
obsessed with the idea of replacing my outdoor
tables with wood and epoxy ones. Not being a
handy person, I went online to see how much it
would cost to purchase tables locally, and at
$8,000 - $18,000 per table, quickly realized that if
I wanted them, I was going to have to figure out
how to do it.

The first thing I needed was wood. I knew Sue’s
husband is an arborist and started by asking her
where I should look for wood. As it turned out,
they happened to have live-edge planks that they
were looking to get rid of. So, my youngest son
Patch and I took a drive up and picked four
“diamond in the rough” planks.

I lucked out in that Patch took... Read more.
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FEO’s On The Air Podcast
Last month, both Chuck and Tom were featured on
Festival and Events Ontario (FEO)’s on the Air
podcast. If you missed them, tune into the
Experience Ontario - Ontario’s Central Counties
episode to hear from Chuck, joined by Antonio from
the Vaughan International Film Festival, Andrew
from the City of Richmond Hill and Troy from
Attractions Ontario as they chat about our region
and the power of working together. In a separate
FEO Masterclass episode, Tom highlights the power
of data collection and how it can drive meaningful
results. A big thank you to Dave MacNeil for inviting
Chuck and Tom on! Both episodes can also be
found on iTunes, Spotify and Soundcloud.

2025/26 Partnership Program Intake Reminder
To date, over 30 stakeholders from across York, Durham and Headwaters have been
approved to receive financial support from CCT through our 2025/26 Partnership
Program, an annual matching-funds program designed to build capacity and drive
growth to strengthen the visitor economy, with multiple streams of support available.
If you are a tourism business owner, organization, or event organizer within our region,
we would like to remind you that the third intake deadline is coming up on September
15 .  A fourth and final intake period will close on December 15, 2025. To learn more
about this program, watch our recorded information session, then reach out to your
region’s Industry Relations Manager to discuss your project prior to applying. 
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Lunch & Learn: Intro to Tourism Data
Join us for our next Lunch and Learn webinar Data
Crunch: Introduction to Tourism Data on Wednesday,
September 17, 2025 .  Led by Tom Guerquin, our
Research & Development Manager, this introductory
session will explore tourism data sources, the types of
questions data can answer, and real-life examples where
data has led to positive change, funding opportunities,
and marketable insights. Advance registration is
required. Reserve your spot today!

https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7
https://www.youtube.com/playlist?list=PLFZcx9L-Yl-e29Npk5Eg8iqbvwpkk4CcU
https://www.festivalsandeventsontario.com/?view=article&id=231&catid=24
https://www.festivalsandeventsontario.com/?view=article&id=231&catid=24
https://www.youtube.com/playlist?list=PLFZcx9L-Yl-e29Npk5Eg8iqbvwpkk4CcU
https://www.youtube.com/playlist?list=PLFZcx9L-Yl-e29Npk5Eg8iqbvwpkk4CcU
https://podcasts.apple.com/ca/podcast/feo-on-the-air/id1402675461
https://open.spotify.com/show/2dMwrRO3l7ury7LkI7mTNe
https://soundcloud.com/user-569593652/tracks
https://www.youtube.com/playlist?list=PLFZcx9L-Yl-e29Npk5Eg8iqbvwpkk4CcU
https://centralcounties.ca/wp-content/uploads/2025_26-Approved-Partnerships_for-web.pdf
https://centralcounties.ca/opportunities/2025-2026-partnership-program/
https://centralcounties.ca/opportunities/2025-2026-partnership-program/
https://cctrto6-my.sharepoint.com/:v:/g/personal/squiteria_centralcounties_ca/EagKutDH73dOmLgUiFX9wi8B75NOvV9VSbhFhqU05AVvCw?e=ZTQ5z9&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJTdHJlYW1XZWJBcHAiLCJyZWZlcnJhbFZpZXciOiJTaGFyZURpYWxvZy1MaW5rIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXcifX0%3D
https://centralcounties.ca/about/staff-profiles/
https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7
https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7
https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7
https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7


Durham hosts largest Ontario Lacrosse Festival
Earlier this month, Durham Region proudly hosted the

2025 Ontario Lacrosse Festival, the largest youth
lacrosse event in the world! Over 10 days, 430 teams

competed in 820 games across 16 arenas in five
communities, competing for 34  provincial

championships. The festival welcomed nearly 50,000
visitors and generated an estimated $5.5 million

economic impact, showcasing the power of sport
tourism. Congratulations to eveyone involved who 

made this event a tremendous success!

2025's Top 100 Restaurants for Outdoor Dining (OpenTable)

SOURCE: Sport Durham

IN THE
SPOTLIGHT
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The 10  Annual Ontario’s Choice Awards,
presented by Attractions Ontario, are now
open for nominations. With eight categories,
including Top Outdoor Attraction, Top Indoor
Attraction, and Top Museum/Art Gallery/ 

t h
Ontario’s Choice Awards 2025

Each year, OpenTable looks at diner reviews and metrics
to curate its list of the Top 100 Outdoor Dining
Restaurants in Canada. The 2025 results are in and we’re
thrilled to see several YorkDurhamHeadwaters favourites
featured on this year’s list. Congratulations to Fishbone by
the Lake (Stouffville), Greystones (Orangeville), Il Postino
in (Unionville/Markham), Locale (King City), The Keg
Steakhouse + Bar (Oshawa), and Watercolour (Markham)
for making summer dining in our region truly memorable!

Historic Site, several attractions in YorkDurhamHeadwaters are in the running: 
Applefest at Markham Museum, Durham Escape Rooms, Joyride150, Jungle Cat World,
Kortright Centre for Conservation, Legoland Discovery Centre, Maple Syrup Museum
of Ontario, Markham Museum, McMichael Canadian Art Collection, Pickering Museum
Village, Putting Edge, Rail Yard Wake Park, The Village at Black Creek, and Treetop
Trekking. (Sorry if I  missed anyone!!) These awards are chosen by YOU, so show your
favourite attraction some love! Vote daily through September 7, 2025. Winners will be
announced at TIAO’s Tourism Summit in October.

https://attractionsontario.ca/ontarioschoice/
https://www.ontariolacrossefestival.com/?fbclid=IwY2xjawMQfohleHRuA2FlbQIxMABicmlkETFRQXNVTmRpdDNWMkFvS3dhAR5fU5W31cdLaOLFCqoyl8-XIiG0A9EdebXSRIiMzqu8ghN-dk_4eXMnK6hHGg_aem_8AvIXG-TRpOugXdrqEO5UA
https://www.opentable.ca/c/en/top-restaurants/top-100-outdoor/
https://www.durham.ca/en/tourism/index.aspx
https://www.ontariolacrossefestival.com/?fbclid=IwY2xjawMQfohleHRuA2FlbQIxMABicmlkETFRQXNVTmRpdDNWMkFvS3dhAR5fU5W31cdLaOLFCqoyl8-XIiG0A9EdebXSRIiMzqu8ghN-dk_4eXMnK6hHGg_aem_8AvIXG-TRpOugXdrqEO5UA
https://www.facebook.com/share/p/1BREzGWgdc/
https://attractionsontario.ca/ontarioschoice/
https://attractionsontario.ca/ontarioschoice/
https://attractionsontario.ca/
https://attractionsontario.ca/ontarioschoice/
https://www.opentable.ca/
https://www.opentable.ca/c/en/top-restaurants/top-100-outdoor/
https://yorkdurhamheadwaters.ca/directory/food-drink/
https://yorkdurhamheadwaters.ca/directory/attractions/
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New Attractions in York Durham Headwaters
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Have your own exciting tourism story to tell, or experience in YDH to share? Want our
help to promote it, connect your Industry Relations Manager and tell them all about it,
or submit your info via our new Marketing Assistance Intake Form.

SOURCE: Town of Aurora

Slabtown Cider Company Expands to Aurora Armoury
The Town of Aurora has partnered with Uxbridge-based
Slabtown Cider Co. to bring new life and year-round activity
to the historic Aurora Armoury. Launching this October as
Slabtown Armoury, the venue will offer farm-to-table dining,
live music, community programming, and private events,
creating local jobs, supporting nearby farms, and
strengthening downtown Aurora as a hub for culture and
connection. Read the full media release.

We’re excited to welcome some thrilling new atractions to YDH!
Glowtown in Stouffville lights up mini-putt with hours of glow-in-

the dark fun for all ages, while the Porsche Experience Centre
Toronto in Pickering, with its 2-kilometre driving circuit and

state-of-the-art simulators, delivers the chance to get behind the
wheel and experience the full thrill of Porsche performance for

adrenaline enthusiasts. We would also be remiss not to highlight
Canada’s Wonderland’s new interactive experience debuting at

Halloween Haunt this year for its 20  anniversary. The
Conjuring: Beyond Fear, an interactive, SCREAMium experience,

takes the fright factor to a whole new level. From family fun to
heart-pounding thrills, these new experiences offer three new
ways to play, explore, and make lasting memories across YDH.

t h

SOURCES: Glowtown | Porsche Experience Centre Toronto | Six Flags Entertainment Corporation 
© & ™ Warner Bros. Entertainment Inc.

https://www.porsche.com/canada/en/experience/toronto/
https://glowtown.ca/
https://www.canadaswonderland.com/events/haunt/the-conjuring-beyond-fear
https://centralcounties.ca/marketing/marketing-assistance-intake-form/
https://www.aurora.ca/news/posts/slabtown-cider-company-to-bring-new-life-and-year-round-programming-to-the-historic-aurora-armoury/
https://www.aurora.ca/news/posts/slabtown-cider-company-to-bring-new-life-and-year-round-programming-to-the-historic-aurora-armoury/
https://exploreaurora.ca/?_gl=1*ontupj*_ga*NDcwMzQxMjczLjE3NTQ1MjA3Mjk.*_ga_Y2D90YGD37*czE3NTU1NTgwMjUkbzIkZzEkdDE3NTU1NTg1ODUkajYwJGwwJGgw
https://www.slabtowncider.com/
https://www.instagram.com/p/DNivu5kNuKe/?utm_source=ig_web_copy_link&igsh=MTRyMGw1dDZtMDAwdQ==
https://www.aurora.ca/news/posts/slabtown-cider-company-to-bring-new-life-and-year-round-programming-to-the-historic-aurora-armoury/
https://glowtown.ca/
https://www.porsche.com/canada/en/experience/toronto/
https://www.porsche.com/canada/en/experience/toronto/
https://www.canadaswonderland.com/
https://www.canadaswonderland.com/events/haunt/the-conjuring-beyond-fear
https://www.canadaswonderland.com/events/haunt/the-conjuring-beyond-fear
https://www.facebook.com/profile.php?id=61568739115695
https://www.porsche.com/canada/en/experience/toronto/
https://www.prnewswire.com/news-releases/six-flags-entertainment-to-unleash-biggest-halloween-season-in-history-with-debut-of-the-conjuring-beyond-fear-interactive-experience-302525869.html


MARKETING AND MORE 

We’ve just launched a new Creative
Spaces landing page on our website to
celebrate the creativity and talent
across YorkDurhamHeadwaters. If you
create visual art and have a studio space
that can be visited, we’d love to include
you! Submit your details today via our
quick Artist Intake Form and you could
be showcased in our growing online
hub for local arts and culture.

WE LOVE CONNECTING WITH YOU

Instagram Content Now on Google Search

and sharing with our followers. 

Be sure to tag the correct account so your message reaches 
the right audience. 

For all things consumer, tag @visitydh 
For industry-focused news and events, tag @centralcountiestourism

A U G U S T  2 0 2 5

Get Featured on our Creative Spaces page

Instagram and Google have teamed up, making public
posts from Business and Creator accounts now appear
in Google Search results. This means your photos,
videos, and Reels can now reach potential visitors who
aren’t even on Instagram! To take advantage of this
opportunity, keep your account public, use descriptive
captions, location tags, and hashtags, and showcase
your unique experiences to boost visibility and attract
visitors. For more pratical tips, check out our latest
blog: Instagram Content Now Discoverable On Google.

Municipalities, arts organizations, and associations: please share this opportunity
within your networks to help showcase the incredible talent across the region.
Together, we can connect artists with audiences, visitors, and collaborators, and
shine a spotlight on YDH’s vibrant arts scene. Don’t miss the chance to be part of
something special, submit your info today!

https://yorkdurhamheadwaters.ca/
https://centralcounties.ca/instagram-content-now-discoverable-on-google/
https://yorkdurhamheadwaters.ca/creative-spaces/
https://yorkdurhamheadwaters.ca/creative-spaces/
https://yorkdurhamheadwaters.ca/creative-spaces/
https://yorkdurhamheadwaters.ca/
https://www.surveymonkey.com/r/V5RPHL3
https://www.instagram.com/visitydh/
https://www.instagram.com/centralcountiestourism/
https://centralcounties.ca/instagram-content-now-discoverable-on-google/
https://www.surveymonkey.com/r/V5RPHL3
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RESEARCH 

This month, in our Research 101 series, we dive into benchmarking and how it can
help you make smarter, data-driven marketing decisions. Previously, we explored
Distance Decay Reports (Part 1) and Ranking Area Reports (Part 2). Now, in Part 3:
Understanding Benchmarks, we break down the concept of benchmarking. By
exploring key terms like Index, % Penetration, and Base %, you’ll learn how to read
Ranking Area reports to see not only where your visitors are coming from, but how
likely people from those areas are to visit. Whether you’re looking to target high-
potential markets or optimize your existing reach, this 
article shows which numbers matter, and why. 

RESEARCH 101: UNDERSTANDING BENCHMARKS

The second quarter of 2025 (April – June) shows strong results, with average
occupancy at 78.2%, total revenue surpassing $112 million, and Average Daily Rate
(ADR) continuing to rise, well above pre-pandemic levels. 

Still unsure how to get started with vistor data: how to
collect it, interpret it, or understand what it all means?
Be sure to join us for our upcoming Lunch & Learn:
Introduction to Tourism Data webinar on September 17
where Tom will walk you through these concepts, answer
common questions that data can help answer, and share
practical examples of how the data can be applied to your
business.

Monthly trends highlight steady growth from April through June, while Revenue Per
Available Room (RevPAR) remains robust despite a slight dip from recent peaks. Our
latest report not only breaks down these key performance metrics but also provides
actionable recommendations for leveraging higher rates, targeting occupancy growth,
and maximizing revenue per available room, helping you make data-driven decisions
to grow your business. Read the full Q2 report.

https://centralcounties.ca/category/research/
https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7
https://centralcounties.ca/research-101-distance-decay-reports/
https://centralcounties.ca/research-101-ranking-area-reports/
https://centralcounties.ca/research-101-understanding-benchmarking/
https://centralcounties.ca/research-101-understanding-benchmarking/
https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7
https://events.teams.microsoft.com/event/3d6f1c65-873a-4813-afe1-6b5ab23543b9@4ca44031-035d-4f09-babe-7227bf2313a7
https://centralcounties.ca/2025-q2-hotel-occupancy-update/
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Host in Vaughan Grant
The Host in Vaughan Grant offers funding to support Vaughan-based sports events,
conferences, festivals, community activations, and more, while encouraging strong
partnerships between stakeholders in the Vaughan tourism sector. Applications are
open until September 17, 2025 .  To learn more, register for their upcoming online info
session on September 4 at 6pm. Pre-registration is strongly encouraged. Full eligibility
and category descriptions can be found at Host in Vaughan.

2025 Ontario Community Environment Fund
The Ministry of the Environment, Conservation and Parks is currently accepting
applications for the Ontario Community Environment Fund. Not-for-profit
organizations, municipalities, schools, colleges, universities, as well as Indigenous
organizations and communities, can apply for grants starting at $5,000, with over $2.9
million available across Ontario to support local projects that help protect and restore
the environment. Deadline to apply is September 24, 2025. Learn more.

Unlocking AI for Small Businesses
Join Digital Main Street and Google Canada on September 11, 2025 for a free virtual
workshop Unlocking AI for Small Businesses designed to equip small businesses with
actionable AI skills to simplify their work and drive growth. Learn practical prompting
techniques, explore real-world AI applications, and understand the policy changes
shaping the future of small business in Canada. Advance registration is required.

Rural Ontario Development Program
The Rural Ontario Development (ROD) program replaces the previous Rural Economic
Development (RED) program and aims to provide $20 million in cost-share funding
over 2 years to create strong businesses, support economic growth, job creation, and
infrastructure improvements in rural communities across Ontario. Four streams of
funding are available for eligible rural municipalities, not-for-profit organizations,
Indigenous communities and small businesses. The first intake deadline is September
24, 2025 .  To learn more, register for their upcoming virtual information session
scheduled for September 10.

https://hostinvaughan.ca/at-your-service/grant/
https://vaughanbusiness.ca/events/host-in-vaughan-grant-information-session-3/
https://hostinvaughan.ca/at-your-service/grant/
https://www.ontario.ca/page/ontario-community-environment-fund
https://www.ontario.ca/page/ontario-community-environment-fund
https://digitalmainstreet.ca/
https://www.eventbrite.ca/e/unlocking-ai-for-small-businesses-with-digital-main-street-google-canada-tickets-1559444874599?aff=oddtdtcreator
https://www.eventbrite.ca/e/unlocking-ai-for-small-businesses-with-digital-main-street-google-canada-tickets-1559444874599?aff=oddtdtcreator
https://www.ontario.ca/page/rural-ontario-development-program
https://omafra.my.site.com/survey/ArdiraSurvey/SurveyResponse.app?recordId=a1GMm000005BuFv&logicalId=d4f217d0-c93d-1198-9e46-1c1023bcf189
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Digital Modernization and Adoption Plan
The Ontario Centre of Innovation is also delivering the province’s $5 million Digital
Modernization and Adoption Plan (DMAP), which helps businesses assess their digital
needs and develop customized plans with a consultant. Through DMAP, businesses
can access up to $15,000 in matching funds for technology planning, and those who
complete a project may be eligible for the Technology Demonstration Program,
offering up to $100,000 in matching funds to purchase and install new technologies
that support growth and job creation. Applications are currently being accepted on
a rolling basis .  Learn more at the Digitalization Competence Centre.

Retail Modernization Project Grant
The Ontario government is investing $2.5 million to support small businesses in the
retail sector advance their digital transformation and optimize their technological
investments. The new Retail Modernization Project Grant, delivered by the Ontario
Centre of Innovation, will provide eligible retailers with a flexible grant of up to $5,000
to be matched by participants adopting new technologies in areas like online payment
systems, inventory management software, customer relationship management tools,
digital marketing, cybersecurity solutions and artificial intelligence. Applications are
currently being accepted on a rolling basis .  Learn more at the Digitalization
Competence Centre.

Skills Development Fund Training Stream
The Skills Development Fund Training Stream provides funding to organizations for
projects that tackle challenges in hiring, training, or retaining workers, including
apprentices, to support Ontario’s economic growth. Eligible applicants include
employers, non-profits, industry associations, municipalities, and certain training and
educational institutions. Applications must demonstrate how projects address in-
demand sectors and workforce needs. Deadline to apply is October 1, 2025.

https://www.oc-innovation.ca/
https://www.dropbox.com/scl/fo/k4ws0ev97o2z6trvpg518/AAGqlmDVIQccMP-NbVGodtE?rlkey=bljm0ej4iionjujevl1anapcs&e=1&st=f8rjj2t9&dl=0
https://www.dropbox.com/scl/fo/k4ws0ev97o2z6trvpg518/AAGqlmDVIQccMP-NbVGodtE?rlkey=bljm0ej4iionjujevl1anapcs&e=1&st=f8rjj2t9&dl=0
https://www.oc-innovation.ca/programs/digitalization-competence-centre/
https://www.dropbox.com/scl/fo/o3m61jc7bofz2c2nlr4qz/ANYunoZXocPd_PlZ3Jl4Znw?rlkey=xwtpdcsn927ehsdfonpmd83zw&e=1&st=2yhxhaco&dl=0
https://www.oc-innovation.ca/
https://www.oc-innovation.ca/
https://www.oc-innovation.ca/programs/digitalization-competence-centre/
https://www.oc-innovation.ca/programs/digitalization-competence-centre/
https://www.ontario.ca/page/skills-development-fund-training-stream
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TIAO Launches Tourism Strategic Playbook (2025-2030) 
The Tourism Industry Association of Ontario (TIAO) has released Forward Motion –
Ontario’s Tourism Strategic Playbook (2025–2030), a sector-led strategy to unlock
growth in the visitor economy. With visitor spending projected to exceed $30.7B in
2025, the plan targets $38.1B in spending, 313,000 jobs, and $13.7B in tax revenue by
2030 through six pillars: attracting visitors, improving transportation, strengthening
workforce resilience, investing in product development, advancing sustainability, and
fostering collaboration. Emphasizing partnership across government, regional and
local organizations, and industry stakeholders, the Playbook positions Ontario as a
leading global tourism destination. Missed the launch? Watch the Launch Event
Recording, read the media release, or explore the full Ontario Tourism Strategic
Playbook to learn more.

Connect with us on social! 

9

Workforce Pulse Survey: Share Your Insights
The Canadian Agricultural Human Resource Council, in partnership with 13 national
sectoral and workforce development organizations, has launched the Workforce Pulse
survey to capture real-time insights on staffing conditions, hiring expectations,
recruitment barriers, and workforce needs. This quick, one-minute survey will inform
policymakers, guide targeted workforce investments, and provide timely sector-
specific intelligence to support strategic planning and decision-making. If you’re in
the agritourism sector, take the minute to share your insights.

OAC Unveils Arts Across Ontario: First Province-Wide Arts Impact Study
Last month, the Ontario Arts Council (OAC) released Arts Across Ontario, the first
province-wide comprehensive economic assessment of the arts, powered by
Nordicity’s new Regional Economic Model. The report confirms Ontario as Canada’s
cultural powerhouse, with the sector contributing $26.4 billion to provincial GDP and
supporting 270,000 jobs in 2022. For the first time, regional data is also available: in
Southwest Ontario alone, arts and culture supported over 50,000 jobs and $3.9 billion
in GDP. The study underscores the arts’ role as a driver of innovation, tourism, and
community well-being while providing communities with robust tools to measure and
showcase their cultural impact. Read the full report.

https://www.tiaontario.ca/tourismstrategy#h
https://silkstart.s3.amazonaws.com/63285a4b-8b4e-4ea7-a0d9-274d04fdd413.pdf
https://silkstart.s3.amazonaws.com/63285a4b-8b4e-4ea7-a0d9-274d04fdd413.pdf
https://www.dropbox.com/scl/fi/fr3xzu82shu6jvhn1wj8g/ONTS-Launch-Aug-11_Recording.mp4?rlkey=uvvywg50a1fc0zvfcwthna3sv&e=1&st=spaf93l7&dl=0
https://www.dropbox.com/scl/fi/fr3xzu82shu6jvhn1wj8g/ONTS-Launch-Aug-11_Recording.mp4?rlkey=uvvywg50a1fc0zvfcwthna3sv&e=1&st=spaf93l7&dl=0
https://www.tiaontario.ca/articles/tourism-industry-association-of-ontario-launches-forward-motion-a-strategic-playbook-for-ontarios-tourism-industry
https://silkstart.s3.amazonaws.com/63285a4b-8b4e-4ea7-a0d9-274d04fdd413.pdf
https://silkstart.s3.amazonaws.com/63285a4b-8b4e-4ea7-a0d9-274d04fdd413.pdf
https://www.linkedin.com/company/central-counties-tourism/
https://www.facebook.com/centralcountiestourism
https://www.instagram.com/centralcountiestourism/
https://cahrc-ccrha.ca/
https://survey.alchemer.com/s3/8378261/Workforce-Pulse
https://survey.alchemer.com/s3/8378261/Workforce-Pulse
https://survey.alchemer.com/s3/8378261/Workforce-Pulse
https://www.arts.on.ca/news-resources/news/2025/arts-across-ontario-a-new-way-to-measure-culture-sector-impact
https://www.arts.on.ca/oac/media/oac/Publications/Research%20Reports%20EN-FR/Economic%20Contribution%20of%20the%20Arts/OAC-2025-Impact-Report-web-FINAL-s.pdf
https://www.arts.on.ca/news-resources/news/2025/arts-across-ontario-a-new-way-to-measure-culture-sector-impact

