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Photo by Jeremy Thomas on Unsplash.

Founding Principle
 Central Counties Tourism believes stakeholder engagement and alignment will 
draw businesses together to build a strong, visitor centric focus and maximize  
results for tourism operators.

Core Values
Conducting business with integrity, transparency and respect. Embracing diverse  
tourism experiences. Collaboration and leveraging resources. A sustainable  
business model through solid stewardship and innovation.       
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Logo Mark 
2025

Primary Logo Mark / CCT Brand Guidelines 2025
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Minimum Width B:

1.75” is the minimum size  
in which the CENTRED  

Central Counties Tourism  
logo can be used.

Minimum Width A:

1.25” is the minimum size  
in which the PRIMARY   

Central Counties Tourism  
logo can be used.

Both the height and 
width of the logomark 
emblem are to be 
used as reference 
when determing the 
clearance.

Minimum Width D:

0.6” is the minimum size  
in which the VERTICAL  

Central Counties Tourism  
logo can be used.

Minimum Width C:

2.15” is the minimum size  
in which the HORIZONTAL  
Central Counties Tourism  

logo can be used.

Minimum Width E:

1” is the minimum size  
in which the STACKED  

Central Counties Tourism  
logo can be used.

Logo / Minimum SizeLogo / Clearance Brand Guidelines 2025

32



Primary Mark [ A ]

cmyk

cmyk + reverse

black

reverse

Horizontal [ C ]Centred [ B ] Stacked [ D ] Stacked Left [ E ]

Logo / 5 Treatments Brand Guidelines 2025

54

File Formats provided:  
EPS, AI, PDF, JPG and PNG



Mishandling of Logo Brand Guidelines 2025Mishandling of Logo

Avoid:

• �incorporating logo below minumum size.

• �incorporating logo atop colour(s) similar to brand palette.

• �incorporating logo atop problematic background imagery.

Avoid:

• vertical logo distortion

• incorporating drop shadow

• logo rotation

• horizontal logo distortion

• changing text colour

• failing to display logo mark in it’s entirety

76



Cover placement:  
below bottom one-third of page / Primary Logo [ A ]

Logo
Positioning

Brand Guidelines 2025Positioning / Publications

9



Brand Guidelines 2025Positioning / Business Collateral Positioning / Printed Banners

Thin Vertical and Full Banners:  
positions permitted / Logo Horizontal [ C ], Logo Stacked [ D ], Primary Logo [ A ]

Letterhead:  
Logo Stacked [ D ]

Envelope:  
Logo Stacked Left [ E ]

1110



Advert placement: below bottom one-fifth of page / Primary Logo [ A ]

Brand Guidelines 2025Positioning / Digital Banners

LOGOLOGO

Digital placement: below bottom one-fifth of page / Primary Logo [ A ]

Positioning / Print Advertising

1312



VARAC Vintage Grand Prix

Mobil 1 SportsCar Grand Prix

Superbike Doubleheader

Chevrolet Silverado 250 – NASCAR Truck Series

June 14-16

July 4-7

August 9-11

August 23-25   

SEE THESE MAJOR RACE EVENTS

Canadian Tire Motorsport Park
1.800.866.1072
info@ctmpark.com

#CTMPLIFE

TICKETS & INFORMATION
canadiantiremotorsportpark.com 

 Join us at Canada’s Legendary
Home of Motorsports

Experience the excitement of world-class racing, 
camping and weekend family fun. Admission is free 
for children 16 and under.* 

*CHILDREN 16 AND UNDER ARE FREE (WHEN ACCOMPANIED BY A PAYING ADULT).

Become A  
Conservation Superstar

School is IN for Summer!  
Learn new skills  
in unexpected places

Secret Fishing Hole
InspirING next-gen anglers

Glamping! Nude Camping! Oh My!

Do the  
Time  
Warp
See the art and  
artifacts that bring  
local history to life

Life in the Fast Lane  
at Canadian Tire  
Motorsport Park

2019

Follow us @visitYDHYorkDurhamHeadwaters.ca1@visitYDH

Ultimate Winter

THRIlls, chills and brand new skills

namaste... outdoors?
fishing for facts on lake simcoe

YorkDurhamHeadwaters.ca

maple syrup for adults

Follow us @visitYDH

fine dining north of the 6ix

CAVES ARE FOR THE BEARS

Brand Guidelines 2025Positioning / Marketing Collateral 

Kelly O’Brien 
Galen Weston Centre for Food 
Durham College 
General Manager

Samantha Wainberg 
York Region Arts Council 
Executive Director

Shannon Smith 
Hockley Valley Resort 
Director, Marketing

Rebecca Landman 
Landman Gardens & Bakery 
Owner

Michael Whiston 
Uxbridge Tourism Advisory  
Committee 
Chair 

Nanci Malek 
Museum of Dufferin  
Events, Marketing & Promotions

Brandon Pickard 
The Regional Municipality of Durham  
Manager of Tourism

Karyn Stone 
Town of Georgia 
Manager of Economic 
Development & Tourism

Cathy Bartolic 
Ontario Farm Fresh  
MarketingAssociation 
Executive Director

Jeff Duncan 
County of Wellington 
County Councilor,  
Town of Erin (Ward 9)

Angela Poletta 
McMichael Canadian Art Collection 
Manager, Sales

Tina Robert 
Woodbine Entertainment Group 
Sr. Marketing Manager

Janis Cookson 
City of Markham 
Manager, Sport Development

Gary Brown 
Orangeville Blues & Jazz Festival 
Past President

Jim Beechey 
Beechtree Marketing 
President

Jennifer Cooke 
JC Associates Consulting 
Owner

2018/2019 
BOARD OF DIRECTORS

TALK TO US
We can tell you all about the opportunities available when you choose to serve 

as a Director on the Central Counties Tourism Board or a Sub-Committee.

See more at CentralCounties.ca

HELP GROW OUR TOURISM INDUSTRY  
AND COMMUNITY

Develop your leadership skills and make connections 
while strengthening tourism.

GREAT BOARD MEMBERS 
AND SUB-COMMITTEE 

MEMBERS WANTED
 QUICK TIPS
Social Media & Tagging

Tips for  
Tagging:
• Boost Engagement. 
• Elevate your Brand’s Profile.
•  Introduce your business  

to new audiences.

@visitYDH
Tag @visitYDH in your posts and stories - this gives us  
permission to repost and share your exciting events with  
our consumer audience

@centralcountiestourism
Tag @centralcountiestourism in your posts and stories -  
this gives us permission to repost and share your business  
new with other stakeholders.

Using geotags or image tags in conjunction with location hashtags can  
enhance your visibility more by ensuring your posts are also seen by people  
at or near your location. Even for local businesses that are e-commerce  
focused, geotags and location hashtags are useful tactics you can leverage  
to connect with your surrounding community.

Tag a Business 
or Person

Tagged businesses or 
individuals can see and 

share your post, 
doubling the exposure  

of your content.

Geotagging
View what others are 
posting about your  

business, event or region 
by searching by  

location.

Location Hashtags
Use a location hashtag as a  

promotional tool to offer discounts  
or other incentives to customers 
who visit your business or event.

Find Social Media Influencers 
that have tagged your location - 

engagement with influencers  
can help promotion.

For Assistance or Content Creation  
contact your Regional Field Manager  
or CCT’s Marketing Manager.

 
Marketing Manager  |  Elnaz Borandeh 
eborandeh@centralcounties.ca
York Region  |  Sandra Quiteria 
squiteria@centralcounties.ca
Durham Region  |  Eleanor Cook 
ecook@centralcounties.ca
Headwaters Region  |  Emily Quinton 
equinton@centralcounties.ca

Positioning / Magazines

1514



Colour  
Profiles

RGB
244, 129, 32

HEX
f48120

PANTONE
 165C

C 	0
M 	60
Y 	100
K 	0

TINT:
C 30, M 50, Y 0, K 0

RGB
255, 193, 14

HEX
ffc10e

PANTONE
 7408C

C 	0
M 	25
Y 	100
K 	0

TINT:
C 0, M 12.5, Y 50, K 0

RGB
139, 197, 63

HEX
8bc53f

PANTONE
360C

C 	50
M 	0
Y 	100
K 	0

TINT:
C 25, M 0, Y 50, K 0

RGB
0, 163, 219

HEX
00a3db

PANTONE
299C

C 	90
M 	0
Y 	0
K 	10

TINT:
C 45, M 0, Y 0, K 5

RGB
153, 37, 142

HEX
99258e

PANTONE
254C

C 	45
M 	100
Y 	0
K 	0

TINT:
C 22.5, M 50, Y 0, K 0

RGB
224, 27, 34, 

HEX
e01B22

PANTONE
 485C

C 	0
M 100
Y 	100
K 	5

TINT:
C 0, M 50, Y 50, K 2.5

Brand Guidelines 2025Brand Colours

17



Brand  
Typefaces

 Aa
 
HEADERS

Archer Family

Archer is unique for combining the geometric structure of 

twentieth-century European slab-serifs but imbuing the 

face with a domestic, less strident tone of voice. Italics are  

true italic cuts, with flourishes influenced by calligraphy, 

an unusual feature for typical geometric slab serif designs. 

As with many Hoefler Frere-Jones designs, it was released 

in a wide range of weights from hairline to bold, reflecting 

its design goal as a typeface for complex magazines.

Archer Extra Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Extra Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Book Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Semibold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Archer Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Brand Guidelines 2025Archer Typeface
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Verdana Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Brand Guidelines 2025

 Aa
 
SECONDARY

BODY COPY

WEBSITE FONT / SCREEN

Museo Sans

Museo Sans typeface is based on the well-known Museo. 

It is a sturdy, low contrast, geometric, highly legible sans  

serif typeface very well suited for any display and text use. 

Museo Sans 100

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 100 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 300

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 300 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 500

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 500 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 700

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 700 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 900

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 900 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana TypefaceMuseo Sans Typeface

 Aa
 
SECONDARY WEBSITE FONT / SCREEN

MICROSOFT WORD

POWERPOINT TEMPLATES

Verdana

Bearing similarities to humanist sans-serif typefaces such 

as Frutiger, Verdana was designed to be readable at small 

sizes on the low-resolution computer screens of the era. 

Like many designs of this type, Verdana has a large x-height, 

with wider proportions and loose letter-spacing than on 

print-orientated designs like Helvetica. The counters and 

apertures are wide, to keep strokes clearly separate from 

one another, and similarly-shaped letters are designed to 

appear clearly different to increase legibility for body text.

2120



Corporate  
Letterheads

Brand Guidelines 2025Letterheads A & B 

B: �No recipient address incorporated 
Logo Stacked [ D ]

A: �Recipient address is incorporated 
Logo Stacked [ D ]

23



Business  
Cards

Brand Guidelines 2025Business Cards / Personelle, Corporate Social Media

Corporate Cards: 
Logo Stacked [ D ] 

Social Media Card / B2B 
Logo Centred [ B ]

25



E-mail 
Signatures

Brand Guidelines 2025Logo and Non-Logo Format

Full Email Signature: 
Logo Stacked [ D ]

No logo incorporated.

27



Meeting  
Agenda

Board of Directors Meeting Agenda 
Markham Pan AM Centre, Multipurpose Room 4 

16 Main St., Unionville, ON 
 

 
February 17, 2025  |  10:00 am – 1:00 pm 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

               
             Future meeting(s): 

- TBD 

 
   

10:00 am 1. Welcome, Call to Order Chair  

10:05 am 2. Agenda: Motion to Approve Chair  

 3. Motion to Approve
December 12, 2024 Minutes 

 

Chair  

 4. Pecuniary Interest Chair  

10:10 am 5. Executive Director Report – Q3 Report C. Thibeault 

10:45 am 6. Governance 
 

Committee Chairs 

12:00 pm 7. New Business Chair / C. Thibeault 

12:30 pm 8. Adjournment All 

time 9. Additional Meeting Item name 

time 10. Additional Meeting Item Name 

 

 

 

 

Brand Guidelines 2025Word Document

Meeting Agenda: 
Primary Logo [ A ]

29



PowerPoint 
Presentation

Brand Guidelines 2025Quick Reference PowerPoint Presentation(s)

Content Pages:  
Lower left corner / Logo Centred [ B ]

Intro Page: 
Primary Logo [ A ]

31



Brand  
Photography

Brand Guidelines 2025Deep Depth of Field / Example

33



Brand Guidelines 2025Deep and Shallow Depth of Field / ExamplesDeep and Shallow Depth of Field / Examples

3534
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Photo by Derek Sutton on Unsplash.

Core Values
Conducting business with integrity, transparency and respect. Embracing diverse  
tourism experiences. Collaboration and leveraging resources. A sustainable  
business model through solid stewardship and innovation.  
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Brand Guidelines 2025Primary Logo Mark / YDH / Ontario’s Central Counties

York Durham 
Headwaters
Primary Mark
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Brand Guidelines 2025Primary Logo / Minimum SizePrimary Logo / Clearance

Full emblem 
determines width 
clearance.

Green portion of 
emblem determines 
height clearance.

Minimum Width:

1.25” is the minimum size  
in which the PRIMARY  

York Durham Headwaters 
logo can be used.

4140



Brand Guidelines 2025Campaign Logo Mark / YDH / Ontario’s Road Trip Destination

York Durham 
Headwaters
Campaign Mark
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Brand Guidelines 2025Campaign Logo / Minimum SizeCampaign Logo / Clearance

Minimum Width:

1.25” is the minimum size  
in which the CAMPAIGN  
York Durham Headwaters 

logo can be used.

Full emblem 
determines width 
clearance.

Green portion of 
emblem determines 
height clearance.

4544
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Profiles
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RGB
244, 129, 32

HEX
f48120

PANTONE
 165C

C 	0
M 	60
Y 	100
K 	0

TINT:
C 30, M 50, Y 0, K 0

RGB
139, 197, 63

HEX
8bc53f

PANTONE
360C

C 	50
M 	0
Y 	100
K 	0

TINT:
C 25, M 0, Y 50, K 0

RGB
0, 163, 219

HEX
00a3db

PANTONE
299C

C 	90
M 	0
Y 	0
K 	10

TINT:
C 45, M 0, Y 0, K 5



Brand  
Typefaces

Brand Guidelines 2025Display Typeface | Bebas Neue Bold
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AA
 
DISPLAY FONT FOR PRINT HEADERS

Bebas Neue Bold

Bebas Neue Bold is a display font suitable for headlines.

Available in All Caps only.

Bebas Neue Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
 1234567890!?@&



Verdana Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Brand Guidelines 2025

 Aa
 
PRIMARY WEBSITE FONT / SCREEN

HEADERS

SECONDARY

BODY COPY

Museo Sans

Museo Sans typeface is based on the well-known Museo. 

It is a sturdy, low contrast, geometric, highly legible sans  

serif typeface very well suited for any display and text use. 

Museo Sans 100

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 100 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 300

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 300 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 500

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 500 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 700

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 700 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 900

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Museo Sans 900 Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
1234567890!?@&

Verdana TypefaceMuseo Sans Typeface

 Aa
 
SECONDARY WEBSITE FONT / SCREEN

MICROSOFT WORD

POWERPOINT TEMPLATES

Verdana

Bearing similarities to humanist sans-serif typefaces such 

as Frutiger, Verdana was designed to be readable at small 

sizes on the low-resolution computer screens of the era. 

Like many designs of this type, Verdana has a large x-height, 

with wider proportions and loose letter-spacing than on 

print-orientated designs like Helvetica. The counters and 

apertures are wide, to keep strokes clearly separate from 

one another, and similarly-shaped letters are designed to 

appear clearly different to increase legibility for body text.

5150



Photo by David Gomez on Unsplash.
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