
CCT Partnership Program  
Logo Usage & Acknowledgement 
Guidelines 

 
 

Partnership recipients are required to acknowledge the support of Central 
Counties Tourism (CCT) in all print and digital materials related to the 
supported project, where possible. To ensure consistency and proper 
recognition, please adhere to the following guidelines: 

 
1. Accessing Logos & Brand Guidelines 
The CCT logo (available in multiple formats and treatments) and brand 
guidelines can be accessed directly through our online Digital Asset Library 
here. Partners are responsible for ensuring all logo usage aligns with the 
provided brand guidelines. 

Note: The CCT brand assets are also available on our website in the Media Room 
and on the 2026/27 Partnership Program page. 
 

 
2. Acknowledgement Language 
When recognizing CCT’s support, partners are encouraged to use the 
following language: 

• “Supported by Central Counties Tourism” 
• “In Partnership with Central Counties Tourism”  

Please do not use the term “Sponsored by”. 

 
3. Consumer Website Referral Requirement (where applicable) 
For projects with a consumer-facing component (e.g., multi-day festivals, 
marketing campaigns, or visitor experiences), partners are required to 
include a referral link to the Central Counties Tourism consumer website 
(yorkdurhamheadwaters.ca) on relevant consumer-facing platforms. 

https://collection.cloudinary.com/sv-rto6/b6ffd616f1e5316b50af1675fe0589b1
https://centralcounties.ca/media-room/
https://centralcounties.ca/opportunities/2026-2027-partnership-program/
https://yorkdurhamheadwaters.ca/


This requirement applies specifically to materials and digital touchpoints 
associated with the supported project, where there is an opportunity to 
reach and influence visitors. The intent is to promote additional experiences 
across the region and encourage longer stays. 

For example: 

• A festival or event receiving support to enhance programming or 
extend its reach should include the link on its website and/or event 
pages,  

• A project focused on planning, research, or economic development 
(e.g., a Visitor Growth Plan) without a direct consumer-facing 
component would not be expected to include this link.  

If you are unsure whether this requirement applies to your project, please 
connect with your Industry Relations Manager for guidance. 

 

4. Approval Process 

All materials featuring the CCT logo must be shared for approval prior to 
production or publication.  

Materials can be submitted to your region’s Industry Relations Manager: 

• York: Amanda Borges, aborges@centralcounties.ca 
• Durham: Lisa John-Mackenzie, ljohn-mackenzie@centralcounties.ca 
• Headwaters: Rebecca Landman, rlandman@centralcounties.ca  

Or directly to: 

Sandra Quiteria, B2B Marketing Manager, squiteria@centralcounties.ca 
Please allow a minimum of 48 hours for review and approval. 
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