


CULTURAL TOURISM BY THE NUMBERS 

Å $3.9 Billion in GDP generated by cultural tourism in Ontario 1 

 

Å 61,000 jobs supported by cultural tourism 1  

 
Å 15.2 million trips in 2012 to arts and culture destinations, approximately 10% of all 

tourist trips that year 2 

 

Å 1/5 of all overnight trips to Ontario in 2010 were by tourists who participated in arts and 
culture activities 3 

 

Å 2:1 ς Rate that arts and culture tourists outspent typical overnight tourists in Ontario 
($667 per trip in Ontario, compared to $374 spent by the typical overnight tourist) 3  

 
Å 34% of the general public prefer to attend the arts, vs. 29% who prefer sports.4  

Sources:  
1. Ministry of Tourism, Culture and Sport 
2. OTMPC 
3. Ontario Arts Council 
4. Business for the Arts 

Statistics compiled by Ontario Culture Days 



Culture Days: Tourism Rationale & Strategies 

Strategies 

 

Å Pursue funding to support Tourism Strategy activities 

Å Focus on family and friends tourism 

Å Increase PR & raise profile of CD 

Å Increase visibility of activity locations 

Å Build partnerships b/w organizers and tourism 
organizations 

Å Facilitate and encourage advance planning for 
weekend 

Å Market to new audiences 

 

 

 

Rationale 

 
Culture Days is aligned with the major trends in 
tourist consumer behaviour:  
 
Å Desire for Authenticity 

Å Travellers are hyper-connected and want to 
share their experiences 

Å Mobile technology is driving travel choices in 
real-time 

Å Tourists want personalization 



Culture Days Tourism Strategy Activities  

Actions  

 

ÅYear-round social media presence 

ÅGeo-located activity search tool 

ÅMarketing to new audiences: Home page 
takeovers, geofencing 

ÅHigh visibility launch event at union station 

 

 

 
 

Actions 
 

ÅApplied for and secured OCAF funding  

ÅProduced new marketing collateral: Flags, 
Lawn Signs, Rack Cards 

ÅCreated & delivered webinar for tourism 
agencies & organizations 

ÅLaunched YAAP program 

Å/ǊŜŀǘŜŘ ǊƻǳǘŜǎΣ ŘŀȅǘǊƛǇǎ ϧ ƴŜǿ Ψ9ȄǇƭƻǊŜ 
hƴǘŀǊƛƻΩ ŀǊŜŀ ƻŦ ǿŜōǎƛǘŜ 

Photos: Culture Days flag raising in 
Orillia and lawn sign in Burlington 



SUPERCRAWL  
Southern Ontarioôs annual celebration of music  

and art discovery, held in the heart of Hamilton 



DAYTIME ATTENDEE (12 - 6pm) 

 
UP & COMING EXPLORERS  

(YOUNG FAMILIES) 
 

 
AGES: 25-44 

Gender:  53% Female, 45% Male, 2% Other  

Attendance: 35% 

 

 

EVENING ATTENDEE (6pm - 12am) 

 

 CONNECTED EXPLORERS 

(MILLENNIALS) 
 

 
AGES: 18-34 

Gender:  56% Female, 39% Male, 4% Other  

Attendance: 53% 

 

 

 REGIONAL ATTENDANCE  
200,000+ ATTENDEES (2016) 

LOYAL  69% have attended before 

ENVIRONMENTALLY RESPONSIBLE 49% used 

active transport 

AVERAGE SPEND  $60+ per person 

SATISFACTION 99% were satisfied with the festival 

OTHER STATISTICS 

77% HAMILTON      12% GTA       2% NIAGARA 

2% BRANT     1% WATERLOO     1% WELLINGTON    

5% OTHER 

 

 

DEMOGRAPHICS 





Culture Days Tourism Motivations & Year-round Impacts 

Year Round Impacts 

Increased levels of arts and cultural participation 
throughout the year as a result of past attendance. 

Å 61% Attended more arts and cultural events (+20%) 

Å 37% Became a fan/supported an artist/organization 
(+7%) 

Å 25% Volunteered with an arts/cultural organization 
(+1%) 

Å 41% Visited more art galleries/studios (+4%) 

Å 24% Took art/cultural classes (+4%) 

Å 21% Started an art practice (+5%) 

Å 20% Bought more art work (+8%) 

 

Motivations to Travel 

Å 48% Primarily to attend Culture Days 

Å 28% Partially to attend Culture Days 

Å 24% For another purpose 

 

Primary Reason for Travel 

Å 53% to see a particular artist/organization 

Å 36% more interesting programming 

Å 36% to explore a new community 

Å 33% a lot of activities in 1 location 

Å 31% visiting friends/family at the same time 





Supercrawl is a carefully curated multi-disciplinary festival dedicated to the 

discovery of music, art, fashion, performance, food and culture 

  

LIVE MUSIC  

Stage Programming 

Venue Programming 

Ticketed Show 

Year Round Concert 

Series 

  

ART 

Art Installations 

Fashion Shows 

Performance Art 

Circus Spectacle 

  

EXPLORATION 

Food Trucks 

Artisans & Craft 

Vendors 

Art Crawl Supermarket 

Talks Series 

Since 2009 the festival has featured over 500 bands, hundreds  

of artists, and thousands of creators from all over the world  

 

DISCOVER SUPERCRAWL 



Supercrawl features three days of free music and art programming  

attracting an average of 200,000 visitors annually.  
 

Itôs one of the largest free music festivals in Ontario.  

 

  

Economic impact to the Hamilton region is OVER $10M on a yearly basis 
 

 



Culture Days Tourism Strategy Results 

Results 

Å Increase in social media: Twitter 150% increase, 
Facebook 500% increase  

Å 29% attendees brought visiting friends/family from 
another community (12% increase) 

Å 24% travelled to another community (unchanged) 

Å 41% travelled 40km + (24% increase) 

Å 58% increase in those travelling 40 ς 79 KM, 5% 
increase in travelling 80 km + 

ÅEstimated spending by CD tourists: 8.0 million (16% 
increase) 

 
 

 
 

Goals achieved 

Å Increased number of activities 

Å Increased quantity of marketing & media 
impressions 

Å Diversification of organizers & attendees 

 

Goals not achieved* 

Å Increased attendance 

Å More people travelling for Culture Days 

* Weekend was very rainy in most of province with 
state of emergency called in Essex County 





Ontario Culture Days Campaign 



2016 Culture Days Campaign Tiers 


